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DISPLAY  TERMINAL  TERMS  AND  CONDITIONS 


This  report  provides  terms  and  conditions  of  major  vendors  in  the  display  terminal 
market.  Terminals  for  the  3270-compatible  market  receive  the  primary  focus,  but 
those  for  the  ASCII  market,  as  well  as  those  marketed  by  small  and  large  system 
vendors  are  also  covered.  Areas  included  are: 

•  Baseline  pricing. 

•  Discounts. 

Quantity. 

Lowest/very  large  quantities. 
Volume. 

•  Other  discount. 

•  Leasing. 

•  Maintenance. 

•  Competition. 

•  Technology  improvements. 
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INTRODUCTION 


This  report  was  prepared  by  INPUT  as  a  custom  study  for  the  IBM  Corporation. 

It  is  an  extension  of  sinnilar  custom  studies  done  by  INPUT  for  IBM  in  August 
and  November  of  1 979. 

The  objective  of  this  study  is  to  identify  the  terms  and  conditions  for  display 
terminals  in  the  United  States'  marketplace.  The  areas  covered  included: 

Baseline  pricing. 

Discounts. 

Quantity. 

Lowest/very  large  quantities. 


Volume. 


Other  discount. 


Leasing. 

Maintenance. 

Competition. 

Technology  inriprovements. 

•  Companies  to  be  interviewed  were  selected  i  n  consultation  with  IBM.  Twenty 
companies  were  interviewed,  divided  as  follows: 

3270-compatible  terminals  (10). 

ACSII  terminals  (6). 

Small  system  vendors  (2). 

Large  system  vendors  (2). 

The  specific  companies  interviewed  are  listed  in  Exhibit  I- 1. 

•  Respondents  were  interviewed  by  telephone  in  November  1982.  Interviewees 
were  knowledgeable  representatives  of  their  firms.  Titles  included  are  shown 
in  Exhibit  1-2. 

•  IBM  was  not  identified  as  the  client  for  the  study.  Respondents  were  informed 
at  the  beginning  of  the  interview  that  all  information  they  were  to  give  was  to 
be  kept  confidential  and  used  for  statistical  purposes  only. 

•  The  questionnaire  was  developed  jointly  by  INPUT  and  IBM,  and  approved  by 
IBM.  (A  copy  of  the  questionnaire  is  in  the  Appendix.) 
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EXHIBIT  I- 1 


VENDORS  INTERVIEWED 


3270-Compatible 


ASCII 


Beehive 

Control  Concepts 
Data  Media 
Decision  Data 
ICOT 

ITT/Courier 
Lee  Data 
Northern  Telecom 
Raytheon 
Telex 


Ann  Arbor 

Intelligent  Systems  Corporation 

Lear  Siegler 

SOROC 

Televideo 

Visual  Technology 


Small  Systems 


Large  Systems 


Data  General 
Digital  Equipment 


Burroughs 
NCR 
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EXHIBIT  1-2 


RESPONDENT  TITLES 


Product  Marketing  Manager 
Marketing  Manager 
Manager  -  Marketing  Support 
Director  -  Product  Marketing 
Manager  -  Advertising 
Director  -  Marketing 
Vice  President  -  Marketing 
Product  Manager 
Marketing  Specialist 

Regional  Manager  (formerly  at  headquarters) 


•  For  consistency,  vendors  were  requested  to  supply  information  on  specific 
types  of  hardware. 

All  types  of  vendors  were  questioned  on  mono  and  color  displays. 

3270-compatible  vendors  were  also  questioned  on  controllers  and  their 
most  popular  printer. 

The  equipment  descriptions  are  summarized  in  Exhibit  1-3. 

•  In  order  to  maintain  confidentiality,  vendors  are  identified  by  code.  The  codes 
for  pricing  and  quantity  discounts  are  uniform  (i.e.,  Vendor  "A"  refers  to  the 
same  vendor  in  all  pricing  and  quantity  discount  exhibits  in  a  chapter). 

In  other  exhibits,  the  codes  have  been  scrambled. 

•  Information  developed  has  been  tabulated  and  arrayed  or  summarized  at  the 
direction  of  IBM  and  forms  the  basis  for  the  remaining  chapters  of  this  study, 
A  progress  report  of  most  of  the  material  contained  in  Chapters  II  and  111  was 
presented  orally  to  IBM  staff  at  White  Plains  on  November  17,  1982. 

•  A  draft  of  this  final  report  was  reviewed  by  IBM  in  December  1982  prior  to 
issuance. 

•  The  remaining  chapters  are  organized  as  follows: 

Chapter  II:  3270-Compatible  Terminals. 
Chapter  III:  ASCII  Terminals. 
Chapter  IV:  Small  System  Vendors. 
Chapter  V:  Large  System  Vendors. 
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EXHIBIT  1-3 


EQUIPMENT/VENDOR  FOCUS 


EQUIPMENT  VENDOR  TYPE 


1 920  characters,  15"  mono  display 
with  typewriter  keyboard  up  to 
87  keys. 


All 


1920  characters,  12"  mono  display 
with  same  keyboard. 

Color  display  with  same  keyboard. 


All 
All 


Remote  control  unit  equipped 
for  8  mono  displays. 

Remote  control  unit  equipped 
for  8  color  displays 


3270-Compatible 
3270-Compatible 


Most  popular  display  associated 
printer 


3270-Compatible 


•         In  the  matrix  exhibits  the  following  conventions  are  used. 


A  blank  in  the  matrix  indicates  that  a  respondent  was  unable  or 
unwilling  to  provide  information. 

N/A  means  "not  applicable"  (e.g.,  for  questions  pertaining  to  a  product 
not  offered). 
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Z 

y 

CL 

111 

z 
-J 

LU 
to 

< 

CD 


Negotiated 
On  Indivi- 
dual Basis 

AY  OUT 

PRICE 

CO 
■CO- 

LD O 
CO 

■CO-CO- 

V/N 

V/N 

FULL  P 

YEARS 

Negotiated 
On  Indivi- 
dual Basis 

LO 

ro  Lo 

V/N 

< 
Z 

MONTHLY 
MAINTENANCE 

o 

CO 

</> 

-CO- 

ro 

CO 
■CO- 

V/N 

N/A 

Y  LEASE 
ITENANCE) 

PRICE 

o 
o 

■U> 

LD 

ro 

■CO- 

LO  00 
00 

■CO-CO- 

V/N 

V/N 

MONTHL 
INC.  MAIN 

PERIOD 

2  year 

2  or 

3  year 

2  year 

3  year 

V/N 

V/N 

PURCHASE 
PRICE 

$5,000 

00 

■d- 

00 

cT 
■co- 

$2,300 

Built  Into 
Unit 

Included 
In  Mini- 
Cluster  Only 

<:  LU 

mQ 
h-  o 

< 

CD 

U 

LU 

-U 

-  15  - 


INPUT 


C 


c 
o 

u 


CD 

T 
X 
UJ 


to 

cm 

LU 

-J 

d 

h- 
Z 

8 

O 

z 
o 


•  * 


< 

(J 

z 
u 
S 

Q. 

LU 

z 
□ 

LU 
CO 

< 

CD 


FULL  PAYOUT 

PRICE 

55%  lease 
credit 
toward 

purchase 

No 
answer 

Information 
not 
available 

V/N 

V/N 

YEARS 

55%  lease 
credit 
toward 

purchase 

No 
answer 

Information 
not 
available 

No  lease 
available 

V/N 

MONTHLY 
MAINTENANCE 

Bundled  in 
lease  rate 

CO 
CN 

■uy 

</> 

00 

■u> 

Approx. 

$90 

MONTHLY  LEASE 
(INC.  MAINTENANCE) 

PRICE 

o 

O     Lo  o 

VD  00  fSl  — 

<ry<r><jy<r> 

■uy 

£  ON 

_  CO 

V/N 

PERIOD 

3  year 

3  mo.  trial 

2  year 

3  year 
5  year 

2  year 

1  year 
3  year 

No  lease 
Offered 

PURCHASE 
PRICE 

$6,000 

$4,300 
(Handles 
mono  & 

color) 

$2,900 

$3,200 

2  Models: 

$5,800 
$7,600 

ITEM 
CODE 

Li_ 

(J 

X 

-  16  - 


INPU 


AY  OUT 

PRICE 

Negotiated 
On  Indivi- 
dual Basis 

</> 

V/N 

V/N 

V/N 

FULL  P- 

YEARS 

Negotiated 
On  Indivi- 
dual Basis 

V/N 

< 
Z 

V/N 

MONTHLY 
MAINTENANCE 

o 

ro 

■CO- 

<J- 

■LO- 

V/N 

V/N 

V/N 

Y  LEASE 
TENANCE) 

PRICE 

o 
O 

<r> 

ro 
</> 

V/N 

V/N 

V/N 

MONTHL 
INC.  MAIN 

PERIOD 

2  year 

2  or 
3  year 

V/N 

V/N 

V/N 

PURCHASE 
PRICE 

$5,000 

$10,848 

None 
Offered 

Built  Into 
Unit 

None 
Offered 

ITEM 

CODE 

< 

CD 

U 

Q 

LU 

-  17  - 


INPUT 


c 

c 

o 


X 
X 
LU 


to 
-J 

i 

U 

tr 
o 


un 

< 

< 
Q 

O 
Z 

y 
IT 

Q. 

LU 

z 
□ 

LU 
WO 

< 

CD 


FULL  PAYOUT 

PRICE 

55%  lease 
credit 
toward 

purchase 

No 
answer 

Information 
not 
available 

V/N 

V/N 

YEARS 

55%  lease 
credit 
toward 

purchase 

No 
answer 

information 
not 
available 

V/N 

V/N 

MONTHLY 
MAINTENANCE 

Bundled  in 
lease  rate 

<t 
•oy 

■CO- 

V/N 

V/N 

MONTHLY  LEASE 
(INC.  MAINTENANCE) 

PRICE 

<f 

</> 

<f  (N  <f  (Vi 
—  LO  OO  ON 

d-  ro  CO  CM 

■CO"CO"CO"C/> 

VO 
■CO- 

< 
Z 

V/N 

PERIOD 

3  year 

3  nno.  trial 

2  year 

3  year 
5  year 

2  year 

V/N 

V/N 

PURCHASE 
PRICE 

LO 
ON 
<t 

-U> 

$11,800 
(color  &  mono) 

$2,900 
(Same  model 
as  for  mono 
unit) 

None  Offered 

None  Offered 

ITEM 
CODE 

Lj_ 

(J 

I 

— ) 

-  18- 


INPi 


to 

H 
Z 

or 


I 

< 

< 

Q 

(J 
Z 

y 
a: 

CL 

LU 

z 

-I 

LJj 

to 

< 

CD 


FULL  PAYOUT 

PRICE 

Negotiated 
On  Indivi- 
dual Basis 

-to- 

CO  o 

•d-  o 
-to-  -to- 

V/N 

o 

CN 

YEARS 

Negotiated 
On  Indivi- 
dual Basis 

co  m 

V/N 

2  year 
(With  10% 
Buy  Out) 

MONTHLY 
MAINTENANCE 

rsi  o 
</>  -to- 

o 
-to- 

V/N 

o 
<f 
-co- 

MONTHLY  LEASE 
(INC.  MAINTENANCE) 

PRICE 

$50 
$185 

-to- 

co  (NJ 
Lo  ro 

■to-  <r> 

V/N 

-to- 

PERIOD 

2  year 
2  year 

2  or  3 

year 

2  year 

3  year 

V/N 

2  year 

LU 

to 

<  LU 
CL 

$900 
(120  CPS) 

$5,000 
(150  CPS) 

$6,528 
(180  CPS) 

$805 
(150  CPS) 

$3,995 
(Cluster) 

None 
Offered 

$790 
(80  col.) 

ITEM 

CODE 

<  < 

CD 

U 

Q 

LU 

-  19- 


INPUT 


D 
O 
>■ 
< 
CL 

_J 
_l 

D 


UJ 

y 
q: 

Q_ 


CO 

< 
LU 
>■ 


< 

z 


<L) 

c 
o 


c 
o 


Z  2 
o 


0) 

c 

D 


c 
o 


<L) 


1^1 


c 
o 


o  > 


D 

o 
Z 


> 


0  <U 
V) 


O 

o 

Z 


J3 

'5 
> 


< 
z 


LU 

u 
z 
< 

Z 
h- 

z 
< 


< 
z 


o 


UJ 
LJJ  (J 

<< 


LU 

u 
q: 

Q_ 


g 

tr 

LU 
CL 


< 
z 


o\r^r^o  <fi-oo  o 
■uy-uxrxjy  -uy-uxn-  -co- 


O 
o 

-CO- 


LO 


-co- 


(VJ 

-co- 


< 
Z 


< 
Z 


i_  i_  ^ 
.{=  o  o  o 

.  <D  (U  (U 
O  X  >v  X 

£  (VJ  (V-)  LO 
CO 


o 
E 

CO 


o  o 

0)  (U 


D 


rsi  CO  LO 


o 

X 
CM 


o  o 

—  CO 


< 

z 


LU 
to 

< 
I 

u 
q: 

D 

CL 


LU 

y 
q: 

CL 


-a 

(1)  (U 


o 


CN 


CO 
O  Q_ 
O  (J 


CO 

Ico- 


LO 


D 

c 
_o 
V- 

o 

1q 


o 
o 

■co- 


o 
o 

LO 

-co- 


o 
o 

CO 

-co- 


c  " 

o 


LU 

Q 

o 

'-  u 


LU 


-20- 


CO 

I 
I- 

Z 
O 

I- 
< 

Z 

g 

CO 

O 
CL 

Q 


UJ 
UJ 
CO 

CO 
LU 

o 
z 
< 

X 

u 


LU 
CO 

< 

LLl 


cr 

LU 
CO 

D 

Q 
Z 
LU 


O 
_J 


c 
*>>. 

D 

CD 
<L) 

V. 

O 


O 


k. 

O 
■t— 

D 

-Q 

k- 
+- 

(A 

T3 

JZ 
CD 
D 
O 


O 
(U 

o 


c 
■o 

O 

V) 


"o 

Ll_ 


CO 

O 
0) 

o 
E 

X 

CD 


CO 

O 

Q) 

U) 

D 
CD 
k. 

U 

c 


O 

o 

V3 


O 
CO 


<u 
> 

•55  it: 
—  <u 


D 
O 

(L) 
(/) 
O 

s: 

CL 


c 


0) 

a 
o 

D 
CL 

c 


f-  o 


z  ^ 
< 


O 
h- 

Q 
_J 
O 

CO 


(J 
Z 

CO 

< 

LU 


< 
CL 

O 
(J 


O 
CM 


o 

VO 


CO 


O  LU 

zo 

LU  U 

> 


o 
00 


o 


o 
o 


CD 


z  - 
< 


o  5: 
Z  - 

< 


LU 


-  21  - 


INPUT 


I 


! 


X 

2 


z 
o 


CO 

o 

CO 


-J 
< 
Z 


CO 

I 


< 


z 
g 

to 

o 

CL 

Q 


O 
H 

Q 
_J 
O 

CO 


V) 

D 

■D 
C 

LU 


01 S5 


LU 

uu 

CO 
CO 
LU 

z 
< 
I 
u 


ro 


O 

O 
T3 


CO 
O 

0) 

u 


o  ^ 

1)  en 


0) 

J-  o 
—  <t- 

CO  CD 

o 


<L) 


UJ 

O 


c 
o 


E 
o 


ULl 
CO 

< 

LU 


LU 

CO 

D 

Q 
Z 

LU 


C  +- 

o  <q 


Z< 

to  Q_ 

<  5 

!JJQ 


LO 


-J 


U 


LU3 


O  LU 

z  o 

LU  U 

> 


ON 


c 
o 


0) 


c 
o 
Z 


LO 
LO 


LO 


0) 

V) 

C 
< 


z  «^ 
< 


Z  - 
< 


Z  - 
< 


-o 

<v 
o 

O  <U 

—  u 
op 


o 

CD 
O 


3  C 


O 
O 


-  22  - 


CD 

X 
X 
HI 


o  S 

u  I 

Q  LU 

I-  O 

CO  H 

(J  p 


< 


LU 


< 

LU 
> 

cr 

LJJ  LU 

ii 

LU 
CO 

< 
I 

U 

cr 

D 
Q_ 


CO 

I 


CO 
< 

LU 

y 

Q. 

(- 

CO 

LU 


O 
O 
O 


O 

o 
o 


o 
o 
o 


o 
q: 

LU 
CD 


CO 

Z 
D 


D 
O 
U 

Q 


LU 
CO 

< 
I 

U 

cr 

D 
Q_ 


LU 

y 
q: 

CL 


LU 

Q 

o 
-  u 


LU 


■»-  I-  D 

<u  <  > 


0)  <  > 

z 


_a) 

■H-  I—  _D 

<u  <  > 


Z 

< 


0 

z  ^ 
< 


-9  ^ 
z  - 

< 


in 
•</> 


un 

■CO- 


■CO- 


+ 
o 
o 


■CO- 


CD 


Z  - 
< 


a; 

o  ^ 
Z  - 

< 


Z  - 
< 


o 
Z 


0) 

c 

< 


<L) 

-9  ^ 

Z  <^ 
< 


Z  - 
< 


U 


Z  - 
< 


(L) 

Z  - 
< 


z  - 
< 


(D 

z  - 
< 


z  <^ 
< 


C 
< 


< 


z  - 
< 


0) 

Z  - 
< 


o 
o 


in 


'E 


LU 


-  23  - 


INPUT 


■8 


C 

o 

CO 
I 


I 

X 


CD 

I 
X 

LU 

O 

q: 

Ll. 


z 

D 
O 

U 

CO 


or 

< 


LU 
Q 
O 
U 


UJ 


< 

LU 
>- 

CNI 

cr 


Q 

LU 
CO 

< 
I 
u 
q: 

D 
CL 


CO 

I 
I- 


LO 
< 
_l 

LU 

y 
q: 

CL 


CO 

LU 


O 
O 
O 


O 
O 
O 


o 
o 
o 


Lj_ 

o 

LU  — 
CQ  Z 

D 
Z 


z 

D 
O 

u 

CO 

Q 


LU 
CO 

< 
I 

U 

q: 

D 
Q_ 


LU 

u 
cr 

CL 


LU 

Q 

o 
-  u 


LU 


o 


O 

CD 

Z 


CO 


■+-  o 

O 

C75< 


O  X! 

z 


ro 


Z  - 
< 


o 
o 

*  CO 

o  — 

00 

00  II 

Ll 


JO    (/5  0) 

o 

<L)  > 


.2 

o 
cn 


2  E 


o  > 


.2Z  E 

<u  > 


VO 


X 

< 


o 

*  o 

*  <f 

CO 

^  II 


(J 


< 
z 


§  §  ^ 

5  o  0) 


C 

o 


Z  ^ 
o 


(D 

c 

D 


C 

o 


(U 

Z  V5 

c 
o 


z  ^ 
o 


< 
Z 


§  §  ^ 

S   O  <U 


-24- 


LEASE 

PERCENT 
DISCOUNT 

o 

o 

0% 

5% 

9% 

11% 

13% 

Special  Bid 

MONTHLY 
RENTAL 

V/N 

V/N 

BREAKPOINTS 

No  Discounts 
on  lease 

No  Discounts 
On  Lease 

1-9 
10-14 
15-24 
25-49 
50-99 
Greater  than  100 
(Only  discount 
full  payout) 

PURCHASE 

TIME 
PERIOD 

1  year 
1  year 

1  year 

1  year 
1  year 
1  year 
1  year 
1  year 

1  year 

PERCENT 
DISCOUNT 

Negotiable 
15% 

^  ■  ^ 

O  v£)  0\  ~  l2  _ 

UNIT 
PRICE 

BREAKPOINTS 

Less  than  1 00 
Greater  than  100 

Purchase  Price 
Is  Already 
Discounted 

Greater  than 
100 

1-9 

10-14 
15-24 
25-49 
50-99 

Greater  than  100 

ITEM 

CODE 

< 

< 

—  CM 

CD  -  CD 

u 

i 

-  25  - 

INPUT 


LEASE 

PERCENT 
DISCOUNT 

V/N 

No  Answer 
No  Answer 
No  Answer 
No  Answer 
15% 

<<<<<  < 

zzzzz  z 

MONTHLY 
RENTAL 

V/N 

<  <  <  <  <  < 

zzzzz  z 

BREAKPOINTS 

No  Lease 
Offered 

0-6 
7-11 
12-26 
27-51 
52-100 

<<<<<  < 
zzzzz  z 

PURCHASE 

TIME 
PERIOD 

1  year 

1  year 
1  year 
1  year 
I  year 
1  year 

1  year 
1  year 
1  year 
1  year 
1  year 

1  year 

PERCENT 
DISCOUNT 

No  Answer 
No  Answer 
No  Answer 
No  Answer 
15% 

10% 
15% 
20% 
30%  OEM 
25%  End  User 
25%  Educa- 
tors 
Factory  quote 

UNIT 
PRICE 

BREAKPOINTS 

Large  Quantities 
(No  Breakpoints 
Given) 

0-6 
7-11 
12-26 
27-51 
52-100 

1-5 
6-25 
26-50 

51-250 
250+ 

ITEM 

CODE 

Q 

LU 

Ll. 

-  26  - 


LLl 

< 


D 
C 


C 
O 

o 

Via' 

ON 
I 


X 

X 


CO 

CL 

Q 
O 

z 
o 


CO 

h- 
Z 

D 
O 
U 


Z 
< 
D 
O 


LU 

< 
I 
U 

q: 

D 

CL 


5z 

u  o 

LU  ^ 
CL  Q 


>  I 


to 


O 
Q_ 

< 

LU 

cr 

CD 


LU 


g 

LU 
CL 


^  2 
uo 

LU  i£2 

a.  Q 


1- 


O 

CL 

< 
LD 

cr 

CO 


LU 


LU 
Q 


O 

-  u 


— 

CO  ^ 

fVi  (NJ  _0 

o  o 
■*~ 


ON 

On 
I 

O 


ON 

<^  + 

o 


(J 


< 
z 


< 

Z 


< 
Z 


< 

z 


< 
z 


< 
z 


< 

z 


< 
z 


X 

c 

c  D  a; 

c  o  a3 
D  o  ^ 


O  .52 


< 
Z 


o 

■a 

c 
o 


U 


<L) 

^  1 
CD  ^ 


I 

V5  ^ 

c  o 

8  ° 


O 

c 


< 

Z 


< 
Z 


< 

z 


< 
z 


■a 
I- 


-  27  - 


INPUT 


LU 

< 

LJJ 


CO 
-J 

Q. 

to 

Q 
O 

z 
o 
% 


PsI 

I 

z 

o 
u 

CO 

Q 


i 

< 

D 

o 


LJj 
CO 

< 
I 

U 

cr 

D 

CL 


Si 

tr  u 

LJJ  J£2 


>- 


Z 

o 


_J 
< 
I- 

z 

LU 

cr 


O 
Q_ 

< 

LU 

cr 

CD 


LU 


Q 

g 

cr 

LU 
Q_ 


uo 
q:  u 

LU  i£2 


t_  LU 
Q_ 


CO 

I- 


O 
Q_ 

< 

cr 

CQ 


LU 
Q 

o 


LU 


S5 
o 


I/) 
c 

o 
u 

Q 


D 

a; 


c 

O 


D  o 


O 
+- 

o 
Z 


o 
o 

c 
o 


W5 
CO 


o 
o 

c 

D 


CD 
+- 
O 

cu 
O 


< 

z 


XI 
<D  <V 

I- 


DO 


< 

z 


< 
z 


< 
z 


< 
z 


■a 

o  <^ 


^7 

O  0) 


D 
X 


o 

I 

O 


'■^  .E 

C  CL' 

cr  <V 
<V  CO 
i-  o 


C 
> 


V-    k_    ^  l_ 

a   Q)  <V  (D 
^   ^  S   ^  « 

c  c  c  c  g:; 
<<<<lf2 

o  o  o  o 


I 


<N  LT)  ^ 


CN 


>-  i_ 

o  a  o  o 

D   0)  flJ  <U  (L) 

>-    X    >^  >N.  X 


»-  V_  »-  ^ 

(U  <L)  ^  <D 

^  ^  S  ^  o 

<  <  <  <^ 

o  o  o  o 

Z  Z  Z  Z 


in 


LU 


LU 


28- 


D 
C 


c 
o 

o 

go 

X 

X 
UJ 


to 
-J 

CL 
u} 

Q 

O 
Z 

o 


I 

CO 

D 
O 

u 

Q 


< 
D 
O 


LU 
CO 

< 

LU 


LU 
CO 

< 

X 

U 

ir 

D 
Q. 


LU  ^ 


5^ 


CO 


O 
Q. 

< 

LU 

q: 

CQ 


<  <<<< 
zz  z  zz 


< 
z 


<  <  <  <  < 
z  z  z  z  z 


< 
z 


LU 


o 

LU 
Q_ 


uo 

LU  ^ 


CO 

I- 
Z 

O 
CL 

< 

LLl 

d: 

CD 


LU 
Q 
O 
-  U 


LU 


<  <<  <  < 

z  zzz  z 


< 
z 


V_  i-  >_  t_ 

O  D  O  D  O  O 

0)  O  <U  <U  OJ  1) 

>^  X  X  X  X  X 


O  LD  O  C 

 CNi  ^  LU 

O  vP 
CO 


I 

o 
u 

T3 
LU 

S5 

IT) 


V) 


o 

O 
D 

cr 

X 

V. 

O 
+- 

u 
o 
Li_ 


—  V£)  ^ 


O 

I 

IT) 


+ 

o 


^ 

CO  -Q 
(Nj  rM  ,0 

O  O  "-^ 

"*~  D1 
Q.  Q.  0) 

DDZ 


ON  ^  + 

ON  "7  o 

O  §  fN 


(J 


< 
Z 


< 

z 


< 
z 


< 
z 


< 
z 


XI 

O  O 

Z  ^ 

Q 


< 
Z 


< 

z 


< 
z 


< 
z 


< 
z 


-D 

a;  a; 
I- 


< 

z 


< 
z 


-D 

<D 

X  ^ 

•  -  H- 

o  o 
Z  ^ 


-29- 

INPUT 


X 
X 
UJ 


-J 
Q. 

to 

5 

en 
o 

o 
u 


•  t 

CO 


12 

5 

O 
U 

5 


z 
< 

D 
O 


PERCENT 
DISCOUNT 

%0 

O 

V/N 

V/N 

V/N 

LEASE 

MONTHLY 
RENTAL 

V/N 

V/N 

V/N 

V/N 

V/N 

BREAKPOINTS 

No  discounts 
on  lease 

No  discount 
on  lease 

V/N 

No  Lease 
Offered 

V/N 

TIME 
PERIOD 

1  year 
1  year 

1  year 

V/N 

1  year 

V/N 

PURCHASE 

PERCENT 
DISCOUNT 

Negotiable 
15% 

15% 
Maxinnum 

V/N 

20  to 
40% 

V/N 

UNIT 
PRICE 

V/N 

V/N 

BREAKPOINTS 

Less  than  1 00 
Greater  than  100 

0-100 

None 
Offered 

Large  quantities 
(No  Breakpoints 
Given) 

None 
Offered 

ITEM 
CODE 

< 

CD 

U 

Q 

LU 

-  30  - 


c 

8 


£ 
X 
X 
UJ 


CO 

-I 
Q. 

Q 

O 
-I 

o 

u 

PO 

I 

CO 

H 
Z 
D 
O 

u 

to 


< 
D 
O 


PERCENT 
DISCOUNT 

V/N 

O 

V/N 

V/N 

V/N 

LEASE 

MONTHLY 
RENTAL 

V/N 

V/N 

V/N 

V/N 

V/N 

BREAKPOINTS 

V/N 

No  discount 
on  lease 

N/A 

V/N 

V/N 

TIME 
PERIOD 

V/N 

No 
answer 

V/N 

V/N 

V/N 

HASE 

PERCENT 
DISCOUNT 

V/N 

Approx.  15% 
Approx.  19% 
Approx,  23% 
Negotiable 

V/N 

V/N 

V/N 

PURCf 

UNIT 
PRICE 

< 
Z 

$2,650 
$2,500 
$2,400 
Negotiable 

V/N 

V/N 

< 
Z 

BREAKPOINTS 

None 
Offered 

1-24 
25-99 
100-199 

200-h 

No  Quantity 
Discount  Offered 

None 
Offered 

None 
Offered 

ITEM 

CODE 

O 

I 

—> 

-  31  - 


INPUT 


LEASE 

PERCENT 
DISCOUNT 

o 

o 

0% 
5% 
9% 
1  1% 
13% 

Special 
bid 

V/N 

MONTHLY 
RENTAL 

V/N 

V/N 

N/A 

BREAKPOINTS 

No  discounts 
on  lease 

No  discount 
on  lease 

1-9 
10-14 
15-24 
25-49 
50-99 
Greater 
than  100 
(Only  discount 
full  payout) 

V/N 

PURCHASE 

TIME 
PERIOD 

1  year 
1  year 

i_ 

o 
<u 

X 

1  year 
1  year 
1  year 
1  year 
1  year 

1  year 

V/N 

PERCENT 
DISCOUNT 

Negotiable 
15% 

15% 
Maximum 

0% 

6% 

9% 

11% 

13% 

Special 
bid 

V/N 

UNIT 
PRICE 

V/N 

BREAKPOINTS 

Less  than  25 

Greater 
than  25 

0-100 

1-9 
10-14 
1 5-24 
25-49 
50-99 

Greater 
than  100 

Built 
into  unit 

ITEM 
CODE 

< 

CD 

U 

Q 

-  32- 


LU 
CO 

< 

LJJ 


"8 

C 


I 

I 


I 
X 
LU 


01 
LU 

o 

a: 

Z 

8 

O 

z 
o 


I 

to 
I- 

z 

D 
O 

u 
5 


z 
< 

D 
O 


LU 
CO 

< 
I 

U 

cr 

D 

CL 


^5 
uo 

LU  ^ 


z 


h- 

Z 

o 

Q- 

< 

LU 
CD 


Q 

LLl  O 

iE 

1—  LU 
CL 


I-  i- 

zz 
u  o 

LU  ^ 


I- 


LU 

— '  n 


I- 

Z 

o 

CL 

< 

LU 

q: 

CD 


LU 


LU 
Q 

o 
u 


z 


< 

Z 


-o  1 
u  c  o 


LU 


<  <  <  <  < 

z  zzzz 


< 

z 


<  <  <  <  < 
z  z  zzz 


< 
z 


<  <  <  <  < 
z  z  z  z  z 


< 
z 


o  o  o  o  o 

<L)  dJ  (D  0)  <D 
X  X  X  X  >^ 


o 


a5 

o 


LO  O 
—  CNI 


LU 

o 

o 

CO 


CO 

D 

-o 
c 

LU 


I 

o 
o 

x> 
LU 


+- 

o 

D 

cr 

o 

o 
o 

Ll_ 


o 


o 

I 

LO 


+ 
o 


O  CO 

o  o 

Q.  Q. 

D  D 


ON 


uo 


< 

z 


< 

Z 


< 

Z 


< 

z 


< 
z 


< 
z 


< 

z 


< 
z 


"D 

so 

G  = 

z  ° 

Z.  CO 

a 


< 
z 


< 

z 


< 
z 


o  JZ 


c 

o 

V) 


>  D 
O 


O 

CD 


P  Q  c 


c 
o 

D 

o 

o 
Z 


0) 
0) 


c 

o 
o 

V) 

h 
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INPUT 


CO 

< 

LJJ 
_J 


CO 

X 
X 

liJ 


CO 

-J 
Z 

o 
u 

a: 
o 
^ 
o 
u 

if) 
I 

H 

z 

D 
O 

u 

if) 


LU 
CO 

< 

I 

u 
q: 

D 
Q. 


< 

D 
O 


u  p 
cr  u 

LU  ^ 


ii 


CO 

h- 

Z 

O 
Q. 

< 

LU 

cr: 


LU 


g 
cr 

LU 
CL 


LU  ii2 


.  LU 
CL 


CO 


O 
CL 

< 
LU 

cr 

CD 


LU 


LU 
Q 


O 
-  U 


o 


< 

Z 


V) 

I  <^ 

O  o 

00  — 

13  C 

o  o 


o  o 


-Q 
D 
+- 

O 

CD 

z 


S5 


c 
o 


o  c 


o 


CO 

O  o 

U  (U 

— 

C 

^  O 


D 

E 

'x 
o 


o 
o 

I 

o 


CD 


o 


S5  ^ 

to  ON 


—   —  CO 


CO 


<^  <}-  ON  C3N 

ON           <VJ  <f  ON 

I    I    I    I  I 

—  O  LO  LO  O 
 CM  LO 


o 


o 
o 

c 
o 


o  o 

CO  X 

X— . 
C  D 


O  O  D  D  O 
0)  0)  (D  <U  <U 
X  X  X  X  X 


o 

0) 
X 


O  VO  ON  ^ 


u:2 

a 

CO 


<r  <i-  ON  OS 

0\  —  CM  <r  On 

I    I    i    I  I 

  O  LO  LO  O 

 CM  LO 


L.  O 

(D  O 


o 

o 


u 


< 
z 


< 
z 


< 

Z 


< 
Z 


< 

z 


< 

z 


< 
z 


< 
z 


< 
z 


< 
z 


+-  c 
c 


0)  0) 
c  ^ 
o  ^ 


LU 


-34- 


•8 

3 
,C 

c 

J 

CO 

H 

CO 

X 
X 
UJ 


to 

UJ 


o 

H 
Z 

o 
u 

q: 
o 

o 
u 

I 

(/) 
I- 


o 
u 

to 


z 

< 

D 
O 


PERCENT 
DISCOUNT 

< 

< 

< 

1 

< 

< 

Z 

z 

z 

Z 

Z 

LEASE 

MONTHLY 
RENTAL 

V/N 

V/N 

V/N 

V/N 

V/N 

BREAKPOINTS 

V/N 

No  discount 
on  lease 

V/N 

V/N 

V/N 

TIME 
PERIOD 

V/N 

No 
answer 

V/N 

< 
Z 

V/N 

PURCHASE 

PERCENT 
DISCOUNT 

V/N 

Up  to  20% 
Up  to  28% 

N/A 

V/N 

V/N 

UNIT 
PRICE 

V/N 

V/N 

V/N 

V/N 

cn 

BREAKP0IN1 

None 
Offered 

None 
offered 

None 
offered 

None 
Offered 

ITEM 

CODE 

Li_ 

o 

T 

-35- 


INPUT 


LEASE 

PERCENT 
DISCOUNT 

o 

o 

0% 
5% 
9% 
1  1% 
13% 
Special 
bid 

V/N 

No  Answer 
No  Answer 
No  Answer 
No  Answer 
15% 

MONTHLY 
RENTAL 

V/N 

V/N 

V/N 

BREAKPOINTS 

No  discounts 
on  lease 

No  discounts 
on  lease 

1-9 
10-14 
15-24 
25-49 
50-99 
Greater 
than  100 

V/N 

1-6 
7-11 

12-26 
27-51 
52-100 

PURCHASE 

TIME 
PERIOD 

1  year 
1  year 

1  year 

1  year 
1  year 
1  year 
1  year 
1  year 

1  year 

V/N 

1  year 
1  year 

1  year 
1  year 
1  year 

PERCENT 
DISCOUNT 

Negotiable 
15% 

15% 
Maximum 

0% 
5% 
9% 
1  1% 
13% 
Special 
bid 

V/N 

No  Answer 
No  Answer 
No  Answer 
No  Answer 
15% 

UNIT 
PRICE 

V/N 

BREAKPOINTS 

Less  than  25 

Greater 
than  25 

0-100 

1-9 
10-14 
15-24 
25-49 
50-99 
Greater 
than  100 

None 
Offered 

1-6 
7-11 

I2»26 
27-51 
52-100 

ITEM 

CODE 

< 

CD 

Q 

LU 
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12 

D 
C 


o 

X 
X 

UJ 


IT 
Q. 

I 

CO 

Z 
O 

u 

to 

5 


z 
< 

D 
O 


PERCENT 
DISCOUNT 

V/N 

V/N 

V/N 

V/N 

V/N 

LEASE 

MONTHLY 
RENTAL 

V/N 

V/N 

V/N 

V/N 

V/N 

CO 

Z 

BREAKPO 

V/N 

V/N 

V/N 

V/N 

V/N 

TIME 
PERIOD 

V/N 

V/N 

V/N 

V/N 

V/N 

PURCHASE 

PERCENT 
DISCOUNT 

V/N 

V/N 

V/N 

< 
Z 

V/N 

UNIT 
PRICE 

V/N 

V/N 

V/N 

V/N 

V/N 

BREAKPOINTS 

None 
Offered 

No  discount 
offered  for 
printers 

No  quantity 
discount 
offered 

Based  on  dollar 
volume  with  cut 
out  points  -  over 

20%  negotiated 

None 
Offered 

ITEM 

CODE 

Li- 

O 

I 

-  37  - 


INPUT 


I- 
I 

2 


to 

UJ 

y 

-J 
o 

Q. 

H 
Z 
D 
O 

u 

Q 


Z 
< 
D 
O 


WEIGHTING 
FACTORS 

* 

None  used 

None  used 

2-12"  mono  for 
1  color 

Any  mix  of  CRT's 

MIX  AND  MATCH" 

:quipment  mixed 

OTHER 

* 

CONTROLLER 

* 

X 

X 

None 
offered 
separately 

None 
offered 
separately 

LU 

PRINTER 

* 

X 

X 

None 
offered 

ASCII 
DISPLAY 

* 

X 

3270 
COLOR 

* 

X 

None 
Offered 

X 
(For 
distri- 
butors 
only) 

None 
Offered 

3270 
MONO 

* 

X 

X 

X 
(For 
distri- 
butors 
only) 

X 

VENDOR 
CODE 

< 

CD 

u 

C 

LU 

-38- 


1 

D 
C 

I 


CQ 
I 

2 


I 

CO 

LLi 

U 

□ 

O 

QL 

I- 

§ 

O 

u 

Q 


H 
Z 
< 
D 
O 


WEIGHTING 
FACTORS 

None  - 
mix  &  match 

No  answer 

V/N 

V/N 

n 

OTHER 

V/N 

V/N 

•MIX  AND  MATCH 

EQUIPMENT  MIXEI 

CONTROLLER 

X 

V/N 

X 

V/N 

PRINTER 

V/N 

X 

V/N 

ASCII 
DISPLAY 

X 

X 

V/N 

V/N 

3270 
COLOR 

X 

V/N 

V/N 

3270 
MONO 

X 

X 

V/N 

X 

V/N 

VENDOR 
CODE 

o 

I 

—> 

-  39- 


INPUT 


CO 

UJ 


"S 

D 
C 

'■H 

c 

o 

in 

m 

X 

X 
LLI 


O 
Q. 

H 
Z 

D 
O 
U 
to 

Q 


< 
D 
O 


(J  CO 

z  '■ 


I- 

LU 
UJ 


UJ 


z 
< 

ZQ 


Li_ 

o 

CO 


LU 
I- 

u 
< 


u 

LU 

to 

LU  U 


cr 

LJJ 

I 
o 


Q 

Z  LU 
LU 


LU  D 

I  CO 


01 

O  LU 

z  o 

> 


X 


X 


X 


o 


CD 


X 


LU 

xo 

o 
Li_ 


D 

O 
Li_ 


X 


LU 


^  u-  <D 

00 

Q. 


T3 
C 

C 

O 


"oo  O 
O  -Q 
_Q 


D 
> 


X 


5  8- 


< 
z 


< 

z 


< 
z 


-40- 


INPU1 


2§ 

CO  CO 

D< 
-J  LU 

u  cr 

X 
LU 


CO 

U 


0) 
CO 


c:  V-  *J  X  D 
irl  o  0^  -5  o 

^  !-  .52 
D  o  o  clxi 
Sec 


cr 

LU 

X 


I 

X 


to 

z 

O 
U 
to 

Q 

LU 

D 
-J 
O 
> 

< 

-J 
o 

Q 


Q 
LU 

Q 
D 
_J 

U 


LU 

9= 
D 
O 

LU 


>- 
< 

CL 


LU 


CL 


LU 


o 
tr 
I- 
z 
o 
u 

cr 
o 
_i 
o 
u 


o 
z 
o 


O  LU 

z  o 

LU  U 

> 


X 


X 


X 


X 


X 


X 


< 
z 


X 


X 


X 


X 


X 


LU 


■a 


O 

c 

+- 

c 

D 

o 

u 

E 
5 


o 
Q 
II 
* 


-  41  - 


INPUT 


•8 

D 
C 

s 

I- 

X 


I 

to 

Z 

D 

O 

U 
I/} 

Q 

LLl 


O 
> 

< 


o 


NT 

LJJ 

u 

* 

* 

* 

* 

* 

PLE 

PER 

< 

1  

1 — 

Z 

D 

O 

u 

1— 

Z 

Q 

POI 

* 

* 

* 

* 

* 

< 

LU 

cr 

CD 

01 

O  LU 

z  o 

< 

CQ 

LJj 

LJJ  U 

> 

-  42  - 


■8 

c 

8 


CO 

I 
X 
UJ 


rsi 

CO 

H 
Z 
D 
O 

U 

CO 

Q 

LU 

D 
-I 
O 
> 

< 


o 


LU 
_I 
Q. 

< 

CO 

H 

Z 
D 
O 
U 
u2 

Q 


Z 
LU 

u 

LU 
Q_ 


o 

D. 

< 
LU 

q: 

CD 


O  LU 

z  o 
iu  u 
> 


CO 

C 

< 


°    VO   0)  • 


li- 
eu 

c 

< 

o 

Z 


o  o 
o  o 

O  CD 

cTo" 

LT)  O 
—  lO 

<r><r> 


00 

c 

D 
O 

Z 


(U 
C 

o 
o 
Z 


o 


U-)  o 


I 

I 

(D 

o  • 

O 
>- 
3 
CL 


O 
^— 
O 

<L) 
C 


o 


•o  + 
o  o 
un  o 
■co-o 

o  o 

U-)  ^  O  O 


■CO- 


LD 

■co- 


o 
c 

■c 

o 

o 


0 


G 

> 


o 

Q 

(I 


-  43  - 


INPUT 


I- 

X 
X 
UJ 


CO 

Llj 

y 

-I 
o 

CL 

D 
O 
U 
v> 

O 


f er  for  two  models  only. 

end  usei 
fors. 

PROCESS 

Not  done. 

rerent  policy  for 
versus  distribul 

X 

5 

Q 

ALLOWABLE  Ml 

INSTALLED 
PURCHASE 

X 

X 

X 

NEW 
LEASE 

X 

X 

NEW 
PURCHASE 

X 

X 

X 

X 

VENDOR 
CODE 

< 

CD 

U 

Q 

LJj 

-44- 


C 


C 

8 
I 

X 
LU 


I 

CO 

ID 

s 

O 
Q. 

h- 

z 

D 
O 

u 

D 


X 

LU 
_l 
CD 
< 

O 
_J 

< 


LU 

u 
o 
q: 

Q- 


Q  LU 
LU  ^ 

<  u 

±:  Ql 


LU  < 
^  LU 


LU 
< 

Z 

D 
CL 


OLU 

zo 

LU  U 

> 


O  t/)  c 

^^8 

n  CL  O 

.£  j=  o 

cn  -t— 

V)   D  D 

X  0:9 
<u  -Q  >» 

-t-  Cf^to 

c  ~  "a 

*o  -t-  TJ 

a  c  o 
0)  o 

o 

(J 


z  - 
< 


o  ^ 

C 

< 


CO 

C 
< 


X 


to 
'oo 
O 

<U 
O 

u 
<u 

V) 

D 

U 


X 


X 


X 


u 
o 

V- 

-t— 
C 

o 
u 


O 

o 
c 


X 


X 


X 


>  o 

—  CO 

O 

0)  O 


:£  ^ 
it:  13 

O   (U  -o 

cu  o  o 

n  CD 


O  <u 

^  c 
00  p 
D 

C  D 
O  CT 


CO 

O 


X 


X 
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INPUT 


GO 

£9 
X 
X 

111 


"S 

D 
C 
+^ 

c 

o 

o 


to 

UJ 

y 

-I 

o 

Q. 

I- 
z 

D 

o 

u 

to 
Q 


CO 
f — 

U 
D 
Q 
O 

cr 


LU 


0' 

i— 

Z 
D 
O 
U 

CO 


LO 


q: 

LU 

(J 

< 
_i 


X 

u 

CO 


< 
I 


CO 


CO 

cr 

UJ 


8o 

Q  U 

LU  _J 


I—  h- 


LU 


D 
O 
LU  CJ 

CO 


CO 

LU 


a: 

O  LU 

zo 

LJJ  U 
> 


o 


(/5 

CD  jQ 
O  _ 
X  O 
(L)  — 


>- 


X 


CO 


< 

z 


X 


CQ 


>- 


o 
Z 


V) 

0) 
> 


X 


o 

z 


CO 


X 


o 

Z 


V) 


> 


X 


LU 


<D   O  c 

v5  c 


E  •- 

-I— 
O 
U 


.1  T3 


t/3 

0) 


Ll  j2 


>- 


X 


U 

X  LU 
LU  O 
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CO 


•o 

9) 
C 

c 

8 

CO 


X 
X 
LU 


CM 

I 

to 

yj 

y 

-J 
o 

D. 
I- 

z 

D 
O 

u 

to 
Q 


CO 

h- 

U 
D 
Q 
O 

cr 

CL 


UJ 


Z 
D 
O 

u 

Q 


LU 
_1 

D 
Q 

LU 
CO 


D 
O 
U 

CO 


01 
LU 

cr 
< 


CO 


Z 
< 
X 


CO 

LU 


y 

Q  U 

LU  _J 
CO  o 


LU  So 
I—  h- 


LU 
CO 


D 
O 

LU  (J 
<Q 

CO 


CO 

LU 
>- 


01 

O  LU 

zo 

LU  U 

> 


to 


0) 

>- 


</3 

T3 


2  i 


c  u 

O  3 

St 

0  O 

Q  o 


X 


(J 


>- 


>- 


v_ 

O 
-t— 

0) 


Q. 

O 


o 
c 


c 
o 
Q 


a; 
>- 


-D 
C 
(U 
Cl 

Q 


c  ^ 

^  -r  —  D 

0)  -Q  V)  J- 
>-  ^ 


"  -n  3  ^ 
o  o  —  — 


X 


0)  <U 
X   O  X  O  CO 

1:t  -Q  +-  o 
U 


D 
O 


-  kl  - 


INPUT 


ON 


I 

X 
UJ 


o 
z 

to 
< 


CO 
LU 

< 

LU 
_J 

LU 
_1 
CD 
< 


LLl 
U 

z 
< 
u 

I 


C/) 
LJJ 
Q. 
>- 
1- 


LLl 


LLl 


0' 

Q 

LLl 

u 
q: 
o 

Li_ 

z 

LU 


Z  t/^  t 

^  I-  in 

V  LU 


CD 
Lj_ 


LU 


>- 

UlI  CO 

H  LU 


Q 

LU 

q: 

LU 

o 


LU 


X< 
I-  Q_ 


00 


CO 


c 
o 

D. 

E 

o 
o 


r  c 


o 

Q. 


CO 


o 
a 

E 
o 
u 


< 

Z 


o  o 

-D  .E 

u 

■1-  o 
c 

<D 

"O  C 

C  <D 

CD  O 


.E  o 

V)  Q. 

^  F 

— ^  u 


< 

Z 


< 
Z 


V5 


U 

LU 

tr 


O  LU 

z  o 
u]  u 
> 


C/5 


< 

Z 


■a 

-♦— 

O  0) 

Z 

o 


CD 


< 

z 


o 

Z 


<D 


u 


cn 
c 

'to 

D 

CD 


C 

o 

Cl 

E 
o 
u 


>- 


<u 

>■ 


>- 


>  o 


00  (D 


o 
X 


U 

o 
o 


■t- 
O 
O 

M— 

D 
C 
O 


C/5 


> 


LU 


-48- 


C 


c 
o 

ON 


I 

X 
UJ 


o 
z 

< 

LU 


CO 
LU 
CO 

< 

LU 
_l 

LU 
_I 
CD 
< 


LU 

u 
z 
< 
u 

I 

z 
o 


CO 
LU 
CL 
>- 


co 

LU 


LU 
Q_ 


Q 

UJ 
U 

o 


UJ 


Z  c/)  t 

*~  rfi 

V  LU  LU 
^  UJ 


>- 

UJ  CD 


I- 


UJ 

I 


Q 

UJ 
01 
UJ 

u_ 


UJ 

>- 


I-  Q. 


u 

LU 


O  LU 

z  o 

UJ  u 

> 


+-  o  • 

+-  > 

•  —  O  V- 

O  J3  CL 


CD 
C 

o 


c 
o 

Cl 

E 
o 
o 


cn 
'</) 

o 

<L) 
_l 


D 
Q. 

E 
O 

u 


CO 

(D 
> 


E  c 
o 

<u  t:  c 


> 


u. 
D 
-t— 

O 
O 
<^ 
3 
C 
D 


i— 

+- 

U 
O 
<+- 
D 
C 
O 


CO 


«/3 


(J 


CO 

C 
D 


D 

O 
O 

M— 

D 
C 
O 


o 

i— 
D 
-t— 
U 
D 
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INPUT 


"8 

c 

I 

X 
X 
UJ 


z 

< 

LU 


RENEWAL  DISCOUNT 

APPROXIMATE 
DISCOUNT 

V/N 

V/N  . 

V/N 

V/N 

V/N 

PERIOD 

V/N 

V/N 

V/N 

V/N 

V/N 

ON 

X 

V/N 

X 

X 

X 

YES 

V/N 

DISCOUNT 

o 
Z 

V/N 

Yes 
Negotiable 
on  indivi- 
dual weeks. 

o 
Z 

Yes  (No 
amount) 

PURCHASE 
OPTION 

ON 

V/N 

YES 

X 

No 
lease 
offered 

X 

X 

X 

FREE  TRIAL 

ON 

> 

X 

Not 
asked 

YES 

Yes 
(some- 
times) 

Two 
weeks 

2  weeks 
(with  con- 
tract only) 

Not 
asked 

VENDOF 

< 

CD 

O 

Q 

LU 

-  50- 


INP 


RENEWAL  DISCOUNT 

APPROXIMATE 
DISCOUNT 

For  new  product 

2  years-$l  19 

3  years-$l09 
5  years-$99 

Approx.  15% 
(Off  current  lease) 

< 

PERIOD 

2-5 

years 

2  year 

3  year 
5  year 

At  least 
another 
one  year 
perioa 

< 

z 

ON 

< 
z 

YES 

X 

X 

V/N 

DISCOUNT 

Up  to  leasing 
company  - 
55%  lease 
credit 

Yes  -  can  have 
accruals-50% 
off  if  met 
lease  terms. 

Purchase  option 
accrual  up  to 
50%  of  total 
charges  paid 
against  list 
price 

< 

z 

PURCHASE 
OPTION 

ON 

V/N 

YES 

X 

X 

X 

< 
Z 

FREE  TRIAL 

ON 

X 

X 

V/N 

YES 

Yes 
(some- 
times) 
1  -3  mo. 
Negoti- 
able 

V/N 

VENDOR 
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< 


LONG-TERM 
PAID  CONTRACT 

ON 

X 

X 

X 

X 

X 

X 

X 

X 

YES 

X 

)UNT 

ON 

X 

X 

X 

X 

X 

DISCC 

YES 

X 

X  °> 

9 

CO 

1-100= 
50% 

X 

_ED 

PURCHASE 

X 

X 

Q 

LEASE 

X 

X 

No  lease 
N/A 

X 

X 

X 

X 

No  lease 
N/A 

WARRANTY 
PERIOD 

90  days 

90  days 

90  days 

None 

90  days 

90  days 

30  days 

90  days 

90  days- 
end  user 

1 50  days- 
distributor 

VENDOR 
CODE 

< 

CQ 

U 

Q 

LU 

O 

I 
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INPt 


Ill    ASCII  TERMINALS 


CO 

X 
X 
LU 


to 

-1 

CO 

5 

o 
z 
o 


I 

< 

O 

z 
u 
E 

Q. 

UJ 

z 

□ 

LU 
to 

< 

ca 


FULL  PAYOUT 

PRICE 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

YEARS 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

MONTHLY 
MAINTENANCE 

V/N 

On-site  =  $26 

Express 
depot  =  $12.50 

Extended 
warranty  -  $8.75 

V/N 

Per  repair 
basis 

V/N 

V/N 

MONTHLY  LEASE 
(INC.  MAINTENANCE) 

PRICE 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

PERIOD 

V/N 

None 
Offered 

V/N 

V/N 

V/N 

V/N 

PURCHASE 
PRICE 

None 
Offered 

■co- 

None 
Offered 

$1,595 

None 
Offered 

None 
Offered 

ITEM 

CODE 

< 

CD 

U 

Q 

LU 
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INPUT 


X 
X 
UJ 


to 

CL 

Q 
O 

z 
o 


< 

< 

a 

(J 
z 

y 

a: 

LU 

z 
-J 

LU 
to 

< 

CD 


FULL  PAYOUT 

PRICE 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

YEARS 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

MONTHLY 
MAINTENANCE 

Included  in 
purchase  price 

On-site=$l7 
Express 
depot=$7 

Extended=$6 

$I7-Optional 
through  GE 

V/N 

V/N 

V/N 

'  LEASE 
'ENANCE) 

PRICE 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

MONTHLY 
(INC.  MAINT 

PERIOD 

No  lease 
offered 

No  lease 
offered 

No  lease 
offered 

V/N 

V/N 

No  lease 
offered 

PURCHASE 
PRICE 

m 

ON 

LD 
ON 
LO 
•</> 

LO 
ON 

■CO- 

None 
Offered 

None 
Offered 

LO 
ON 
NO 

-co- 

ITEM 
CODE 

< 

CQ 

U 

Q 

LU 

Lj_ 

-58- 


s 

X 
X 
UJ 


CO 

a. 

CO 

5 

o 
-J 
o 

u 

CO 

I 

< 

< 
Q 

O 
Z 

y 

LLl 

z 

LU 
CO 

< 

CQ 


AYOUT 

PRICE 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

FULL  P 

YEARS 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

MONTHLY 
MAINTENANCE 

V/N 

V/N 

V/N 

V/N 

k- 

o 

o 
o 
<f 

V/N 

MONTHLY  LEASE 
(INC.  MAINTENANCE) 

PRICE 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

PERIOD 

V/N 

V/N 

V/N 

V/N 

No  Lease 
Offered 

V/N 

PURCHASE 
PRICE 

None 
Offered 

None 
Offered 

None 
Offered 

None 
Offered 

$2,195 

None 
Offered 

ITEM 
CODE 

< 

CD 

U 

Q 

u 
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PERCENT 
DISCOUNT 

< 

< 

< 

< 

< 

Z 

Z 

z 

Z 

z 

LEASE 

MONTHLY 
RENTAL 

V/N 

V/N 

V/N 

V/N 

V/N 

INTS 

\KPO 

V/N 

V/N 

V/N 

V/N 

V/N 

BRE> 

TIME 
PERIOD 

V/N 

V/N 

V/N 

V/N 

V/N 

PERCENT 
DISCOUNT 

< 

< 

< 

< 

< 

PURCHASE 

Z 

Z 

Z 

Z 

Z 

UNIT 
PRICE 

V/N 

V/N 

V/N 

V/N 

V/N 

BRFAKPOINTS 

None  Offered 

None  Offered 

No  quantity 
discounts 
offered 

None  Offered 

None  Offered 

< 
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LU 
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PERCENT 
DISCOUNT 

V/N 

V/N 

V/N 

LEASE 

MONTHLY 
RENTAL 

V/N 

V/N 

V/N 

BREAKPOINTS 

V/N 

V/N 

No  lease 
available 

TIME 
PERIOD 

V/N 

V/N 

Annual 

OOODDDOO? 

PURCHASE 

PERCENT 
DISCOUNT 

V/N 

V/N 

Quantity 

On  On  ON 
ON  On  ON  ON  On  I 

<r  ON  —  cvi  <r 

 S 

LO  o  o  o  o 
CVJ  LO  o  o  o 
—  CN  OO 

UNIT 
PRICE 

V/N 

V/N 

LOLOLOOOOOLOO 

ONCNONfNJOOLOCO  —  O 

NOVOLOLO<t<}-<}-<i-<}- 

<r><r)-<j><j><j><r><r><rHJ> 

BREAKPOINTS 

No  quantity 
discount  offered 

Not  offered 

Single  Order 

Basis 

Sugges. Retail 

5-9 
10-14 
15-19 
20-29 
30-49 
50-99 

1  uu+ 

ITEM 

CODE 

Q 

LU 

-  67  - 


INPUT 


CO 

is! 


O 
Z 

o 


a: 

LU 

_l 

r  < 

f^J  LU 


s 

X 


o 


to 
h- 
Z 
D 
O 


S 


Q 


Z 
< 
D 
O 


LU 

< 

LU 


LU 

< 
I 

u 

D 
Q. 


Si 

U  O 

cr  u 

LU 


CO 


O 
CL 

< 

LU 

q: 


LU 


g 

(T 
LU 
CL 


Si 

UO 
LU  i£2 

□_  Q 


.  LU 


O 
Q. 

< 

cr 

CD 


5:  LU 

o 
-  u 


< 
z 


< 

z 


(U  D   <U  <U   0)  <l> 


Z  o      o  2  o 


ODD 
a;  CD  (D 
>v       X  X 


<D 

V) 

C 

o 
o 

Z 


•CO- 


c 

D 
O 

Z 


o 
o 

CO 

I 

o 
o 


8  ° 

CO  O 


CD 


-68- 


PERCENT 
DISCOUNT 

V/N 

V/N 

V/N 

>^  . 

LEASE 

MONTHL 
RENTA 

V/N 

N/A 

V/N 

CO 

1  

BREAKP0IN1 

V/N 

V/N 

No  lease 
available 

TIME 
PERIOD 

V/N 

V/N 

DOOOOOOOO 

a)(U(D(U(U<L)(U<L)^ 

HASE 

PERCENT 
DISCOUNT 

V/N 

V/N 

Annual 

Quantity 

ON  0\  Q\ 
ON  ON  ON  ON  ON  . 

<r  ON  —  osi  <r 
LO  o  o  o  o  ^ 

CN  LO  O  O  O 
  CNJ  CO 

IRC 

UNiT 
PRICE 

_j 

CL 

V/N 

V/N 

UOLOUOOOOOLDO 

ONCsiONrvJODLoro  —  o 
</>-c/>-co--co--c/>-co--co-  </></> 

BREAKPOINTS 

No  quantity 
discounts  offered 

Not  offered 

Single  Order 

Basis 

Sugges. Retail 
1-4 
5-9 
10-14 
15-19 
20-29 
30-49 
50-99 
1 UU+ 

ITEM 

CODE 

Q 

LU 

-  69- 

INPUT 


I 


X 
X 
UJ 


to 

Ed 

to 
G 

o 

o 

u 

a: 

Z  Z 

D  LU 
O 
U 
J2 

Q 


Z 
< 

D 

a 


PERCENT 
DISCOUNT 

V/N 

V/N 

N/A 

V/N 

V/N 

V/N 

LEASE 

MONTHLY 
RENTAL 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

to 
h- 

Z 

BREAKPO 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

TIME 
PERIOD 

V/N 

N/A 

V/N 

V/N 

V/N 

V/N 

PURCHASE 

PERCENT 
DISCOUNT 

V/N 

V/N 

V/N 

V/N 

N/A 

V/N 

UNIT 
PRICE 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

BREAKPOINTS 

None  offered 

None  offered 

None  offered 

None  offered 

None  offered* 

None  offered 

ITEM 

CODE 

< 

CQ 

U 

Q 

LU 

Li_ 

LU 
O 
t/j 

o 

D 

(V 


-  70- 


LLl 
CO 

< 

LU 


CO 

I 


X 

X 
HI 


CO 

Q. 

to 

Q 

CH 
O 

o 
u 

CO 

I 

CO 

I- 
Z 
D 

8 

Q 

Z 
< 
D 
O 


LU 
O 


LU 
CO 

< 
I 

U 
Z) 

CL 


LU  -J 

Up 
LU  i£2 


_1 
< 


Z 
O 


LU 


CO 

h- 


O 
CL 

< 
LU 

cr 

CQ 


LU 


g 

LU 
CL 


^1 

u  o 
cr  u 

LU  ^ 


CO 

I- 

Z 

O 
CL 

< 

LU 
01 
CQ 


LU 
Q 
O 
-  U 


LU 


< 

z 


< 
z 


< 
z 


-o 

(V 
0) 


C 

o 


< 

Z 


< 
Z 


< 

z 


-o 


C 

o 
Z 


CD 


< 

Z 


-a 

a; 


c 
o 
Z 


U 


< 


< 

z 


-D 


0) 
C 

o 

Z 


<  <  <  < 

z  z  z  z 


<  <  <  < 
z  z  zz 


<  <<  < 
z  z  z  z 


D  o  o  o 
<L)  0)  (U  cu 
X  X  >^  X 


< 

Z 


un  LO  LO  LO 

ON  On  ON  On 

— ^00  vo  <r^ 

(nT— r_r_r 

-CO--CO-CO--CO- 


ON 

_^  On  ON  -d" 

<f  ON  cNi 

_1  LT)  O  O 
CN  LO  O 


c 
o 


LU 


-  71  - 


INPUT 


GQ 

X 
X 

liJ 


to 

-J 

CL 
to 

Q 

01 
O 
_l 

o 
u 

CO 

I 

h- 

z 

D 
O 

U  ^ 


Z 
< 
D 
O 


tu 
-I 
< 

UJ 

Q 
O 


PERCENT 
DISCOUNT 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

LEASE 

MONTHl 

RENTA 

V/N 

V/N 

V/N 

V/N 

N/A 

V/N 

to 

f- 
Z 

\KPO 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

BRE^ 

TIME 
PERIOD 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

PURCHASE 

PERCENT 
DISCOUNT 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

UNIT 
PRICE 

V/N 

V/N 

V/N 

V/N 

V/N 

V/N 

BREAKPOINTS 

None  offered 

None  offered 

None  offered 

None  offered 

None  offered 

None  offered 

ITEM 

CODE 

< 

CD 

U 

Q 

LU 

Li_ 

LU 

o 

V) 

O 

-o 

0) 
+- 
D 

0) 


-72- 


X 
X 


I 

</) 

Hi 

V 
I- 

z 

8 

CO 

5 
>- 


z 
< 

D 
O 


WEIGHTING 
FACTORS 

None 

None 

None  -  Mix 
and  match 

V/N 

Over  250 
units 

Depends 
on  mix 

"MIX  AND  MATCH" 

Q 

OTHER  1 

All 
products 

All 
products 

V/N 

Desktop 
computer 

EQUIPMENT  MIXE 

CONTROLLER 

V/N 

PRINTER 

V/N 

ASCII 
DISPLAY 

X 

X 

X 

V/N 

X 

X 

3270 
COLOR 

V/N 

X 

3270 
MONO 

V/N 

VENDOR 
CODE 

< 

CD 

u 

Q 

LU 

Li_ 

-  73  - 


INPUT 


D 
C 

'■^ 
C 

o 


X 
X 


LU 

y 
o 

Q. 

Z 
D 
O 

u 

Q 


Z 
< 
D 
O 


o 
z 
I- 

LU 
LLl 


Ll_ 
O 

H 

u 

LU 
Li_ 
L±. 
LU 


to 
LU 

z 
< 

D 
O 

Q 

LU 
I- 

u 
< 


o 
u 


q: 

UJ 

I 
o 


Z 

LU 


LU 


LU 


LU 


D 
O 
U 

CO 


O  LU 

z  o 

UJ  U 

> 


X 


00 

£ 

<L) 

E 
o 

CO 


c 

1  ^ 


X 


X 


CQ 


0)  <u 


Q.  O 

o 

o  o 

C  a; 
CD  C 


2^  c 

<L) 

0)  c 


< 
z 


< 
z 


o  <1> 

•5  ^ 

—  (U 

>  ^t: 
(U  o 


X 


LU 


CO   3  O  O 

^  ^  >. " 

P  >  c 


X  o 


c  — 

CL  o 


 X3  


.2 

'> 
o 


X 


X 


-  74- 


I 


m 

X 

X 


to 
H 
Z 

D 
O 

u 

to 
Q 
LU 


O 
> 

< 

-J 

o 

Q 


Q 

UJ 

Q 
D 
_l 

U 
Z 


LU 

Q. 

D 
O 

LU 


> 
< 

Q- 


i§ 

to  CO 

D< 
-J  LU 

u  cr 

X 
LU 


cr 

LU 

X 

I- 
o 


UJ 


CL 


UJ 


o 


o 

u 


cr 
o 
_j 
o 
u 


o 
z 
o 


01 

z  o 
> 


< 
z 


X 


CD 


UJ 


-D 
i- 


o 
c 

+- 

c 

D 

o 
o 


E 

o 
> 


o 
Q 
II 
* 


-  75  - 


INPUT 


T3 

D 
C 

■♦- 

c 
o 


X 

X 


I 

CO 

I- 

5 

O 
U 

CO 

5 

LU 


o 
> 

an 
< 
-J 

G 


AMPLE 

PERCENT 

5-35% 

* 

* 

* 

* 

* 

h- 

Z 

D 

O 

u 

h- 

CO 

Z 

Q 

o 

o 
o 

CL 

o 

o 

* 

* 

* 

* 

* 

< 

LJJ 

(T 

CD 

VENDOR 
CODE 

< 

CD 

U 

LU 

Li_ 

-  76  - 


s 

X 

X 


I 

{/) 

UJ 

u 

□ 
o 

Q. 

I- 
z 

D 

o 
u 

CO 

G 


X 


LU 
_J 
CD 
< 


CO 
LLl 

U 

o 
cr: 

Q. 


Q  LU 
LU  CO 

_J< 

<  u 


LU  < 
ZLU. 


>  V- 

c  E 
o  o 


CD 
O 


O  .  00 
COS 


o  o 

CO 


X 


LU 

iu6 

D 
CL 


or 

zo 

ilj  U 
> 


X 


00 

_ 

O  ^  <U 

_£-     >  OO 


O  00 


U 
)- 
D 
Q. 


-^^  ^ 
Q.  O 

< 


a; 

CO 

C 
D 


V) 

C 

o 
o 


V) 

c 
a 


D 
V- 

o 


(/> 

00 

E 

<D 

E 
o 
u 
<u 


< 

Z 


X 


CD 


U 


LU 


-  77  - 


INPUT 


1 

D 
C 

1 

8 

H 

s 

I 


I 

CO 

LU 

u 

□ 
o 

D 
O 
U 

CO 

5 


to 

1-  <>• 

Z  UJ 

20UI 

O 

o5 

DIS< 

o 

V) 

<u 

CO 

<U 

z 

> 

>- 

Jt  n 
ver 

>- 

cr  ^ 

LU  z 

y  < 

<  f- 

o 
Z 

_i 

In 

5C0UNTS 
JSTOMER 

to 

CO 

«/3 

CO 

0) 

(U 

O 

Q  U 

>- 

>- 

> 

> 

>- 

> 

QJ   1 

<  < 

CO  o 
1— 

LU  CO 

LU  ^ 

c/) 

CO 

V) 

V) 

to 

CO 

<D 

0) 

0) 

0) 

>- 

> 

>■ 

>- 

>- 

> 

CO 

h- 

LU  CJ 

(JC- 

<Q 

CO 

O 

^  Q 

Z 

LL)  ^ 

Z 

CO 

UJ 

>■ 

X 

X 

X 

X 

X 

X 

(T 

O  LU 

zo 

< 

CD 

u 

Q 

LU 

Li_ 

LU  U 

> 

-  78  - 


00 
CO 

I 

X 


(J 

z 

to 
< 

UJ 

-J 


CO 
LJJ 
CO 

< 
_j 

LU 
_J 

< 
_J 
_I 

LU 
U 

z 
< 
(J 

z 
o 
z 


CO 
UJ 
CL 
> 


^z 


LU 


CO 


O 
X 


CQ 


UJ 
D 


u_ 

—  UJ 


UJ  CD 
I-  UJ 

I 


UJ 

d: 

UJ 


Ll. 

o  ii^ 

>- 


I-  CL 


u 

UJ 


OLJJ 

z  o 

iI]U 

> 


< 
z 


< 
z 


o 

z 


o 

z 


< 
z 


< 
z 


< 
z 


o 
Z 


CD 


< 

z 


o 
Z 


< 
z 


< 
z 


< 
z 


< 
z 


o 

z 


o 
> 


CO 


o 
Z 


o 
Z 


LU 


< 

z 


< 
z 


^  to 

o 


c 
o 

Q. 

E 
o 
u 

c 

'{/) 

a 


u 

t- 

XI 

o 

-D 
w. 
<U 

E 

o 

+- 

V) 

o 
U 


-  79  - 


INPUT 


OS 

I 


X 

X 


HI 

u 
z 
< 
z 

LU 

z 
< 


■TERM 
NTRACT 

ON 

X 

* 
X 

X 

X 

X 

LONG- 
PAID  CO 

YES 

X 

UNT 

ON 

X 

X 

X 

X 

X 

DISCO 

YES 

X 

DLED 

PURCHASE 

1 

Yes 

Only  during 
warranty  period 

o 

z 

o 
Z 

o 

z 

BUN 

LEASE 

< 

< 

< 

< 

< 

< 

z 

Z 

Z 

z 

z 

z 

WARRANTY 
PERIOD 

90  days 

90  days 

V) 

□ 
XI 

o 

ON 

90  days 

90  days 

1  year  return 
to  factory 

VENDOR 
CODE 

< 

CQ 

U 

D 

LJJ 

Li. 

LU 

o 

X 
Si 

-o 

<u 

>+- 

M— 

o 
* 


-  81  - 


INPUT 


o 

CM 
I 


X 
X 

LU 


LLl 
LU  4 


o 

Z  L_ 

o  cr 

<  LU 

m  u 

CL 


01 
LU 
X 


x^^ 

6°- 


uo 

LU  U 
Q.  CO 


O  lU 

z  o 

ilj  U 
> 


c 


E 


c 
u 

D 

-o 
o 


D 

V) 

-f— 

U 
D 

■a 
o 


V5 

u 


C/5 

D 
> 


0) 
U 
D 

-a 

o 


u 

XI 

o 


X 


X 


CD 


U 


LU 


-  82  - 


f 

C 


C 
O 

o 


CD 

X 

X 


g 

LU 


O 

u 


>- 

< 

LU  ^ 
(J  ^ 

O 


CO 
LU 

u 
< 

z 
< 
> 

< 

h- 
Z 

LU 

Q 
Z 

o 

CL 

<-o 

LU 


LU 

< 


O  LU 

zo 

LU  U 

> 


o 
-a 


c 


o 

<D 
*> 


CD 

_0  o 

-Q  E 
o 

■1-  Xl 

u  c 

d)  -I- 

o 

E 


o 
> 


CD 


U.9- 
a!! 


CD 


o 

0 


u 

LU 
Q 


U 


o 

Ql 

0) 
-♦— 
+- 

(U 
jQ 


U 
D 
XI 

o 


o 


^E 
o 


Q. 


O 

0) 
X 

*> 

h- 


a; 
u 
c 
o 

(L> 

O  ^ 


C 

o 


LU 


^  0) 

o 


E 
o 


^  ^  o 

T   ^  D 

Q.  ^ 

^  - 


o 

'> 


-83- 


INPUT 


X 


z 

LU 
LU 
{/) 
LU 
Cd 
O 
Li- 

to 
H 
Z 

LU 

LU 

a: 

Q- 

o 
-J 
o 
z 


LU 
H 


_J 

< 

LU 

z 

LU 

o 


LU 

CO 

LU 


O  LU 

zo 
> 


c 

-D 
C 

o 

Cl 


00 
O 

E 

o 

CO 


to 
O 
0) 

u 

(D 
-D 

<U 
U 


O 

E 
0) 


c 

0) 
X) 

c 
o 
a 

0 


CO 

O 

<D 

E 

D 

CO 


Q.T3 

I  o  8 

u  'E  t/T 

D   O  -D 

C  t  D 

O  ^  O 

U  >vJQ 

I  5^ 

L  o  ^ 

<L)  3 
to  O" 


CD 


c 
0 

XI 

c 
o 

CO 


00 

O 

<D 


D 
CO 


00 

Q. 

Ic 

O 

o 

oo 

CO 

-t— 

Q. 

roc 

E 

Q. 

o 

O 

u 

o 

u 

u 

E 

u 


c 

XI 

c 
o 

Cl 
to 
(U 


CO 

O 

CD 

E 
o 

CO 


Q-  <^ 

Q-  <u 
•X^  CO  C7) 

§  %  o 

C  O 

—  +-  o 
<u  o  +- 

6  c  o 

U  Vx 

Ei 

<u 

CO 


X 

E 
o 


c 
E 

<D 

u  ° 
Ji-co- 


o 
o 

LT) 


X  .ii 

Q.  +- 

X  n 

Q 


c 


D 
O 


lo 


CO 

U 


LU 


c 

X 

c 
o 

Q. 

oo 
(U 
k. 

u. 
O 

00 

D 

<V 


D 
CO 


1^ 

oo  O 

.^^  ^ 

X.  o 

-t—  — 

c   .  o 


<u-2 

o  o 

c  c 
o 

>  u 

X  <u 

<  *- 


-84- 


IV    SMALL  SYSTEM  VENDORS 


00001 1 


I 

> 

X 
X 
UJ 


to 

-I 

to 
Q 
O 

z 

c 


< 

< 
Q 

O 
Z 

y 
cr 

CL 
LU 

z 
-I 

LU 

to 

< 

CQ 


^YOUT 

PRICE 

V/N 

V/N 

CL 

FULL 

YEARS 

V/N 

V/N 

MONTHLY 
MAINTENANCE 

V/N 

V/N 

MONTHLY  LEASE 
INC.  MAINTENANCE) 

PRICE 

V/N 

V/N 

PERIOD 

V/N 

V/N 

PURCHASE 
PRICE 

None  offered 

None  offered 

ITEM 

CODE 

< 

-  85  - 


INPUT 


CM 

I 

> 

CD 

I 
X 
LU 


CO 

>■ 
< 
-I 

CL 
02 

Q 
O 

z 

o 

?>4 


I 

< 
< 

Q 
(J 
Z 

o 

IT 
Q. 

UJ 
Z 

-J 

LU 

CO 

< 

CD 


^YOUT 

PRICE 

V/N 

V/N 

CL 

FULL 

YEARS 

V/N 

V/N 

MONTHLY 
MAINTENANCE 

$18  (on-site) 

MONTHLY  LEASE 

INC.  maintenance; 

PRICE 

V/N 

V/N 

PERIOD 

No  lease 
available 

No  lease 
available 

PURCHASE 
PRICE 

No  answer 

LO 

<f 

ON 
</> 

ITEM 
CODE 

< 

CD 

-  86  - 


CO 

I 

> 


X 
X 


to 
>- 
< 

CL 

u2 
Q 

q: 
o 
-J 
o 

u 

CO 

I 

< 

< 
Q 

O 
Z 

y 

CL 

ILI 

z 

LU 

< 

CD 


^YOUT 

PRICE 

V/N 

V/N 

FULL 

YEARS 

V/N 

V/N 

MONTHLY 
MAINTENANCE 

V/N 

V/N 

LEASE 
ENANCE) 

PRICE 

V/N 

V/N 

MONTHLY 
(INC.  MAINT 

PERIOD 

No  lease 
available 

V/N 

PURCHASE 
PRICE 

No  answer 

None 
offered 

ITEM 
CODE 

< 

CO 

87- 


INPUT 


UJ 
LU 

CO 
LU 
U 

z 
< 
I 
u 


V) 

u 


D 
O 


ID 


Z 

o 


> 

X 
X 
LU 


CO 

O 

CL 

Q 

< 
Z 

I- 


co 
X 
I- 
Z 

o 


I—  LU 

CO 

LU  3 

<  Q 
LU  Z 
-I  LU 


VO 
< 


O 

CO 

O 
Q_ 

CO 


o 

I- 

Q 
_J 
O 

CO 


CO  Q_ 
<  S 

LUq 

u 


^  LU 
LU3 


o 
o 


O  LU 

LU  O 
> 


CD 


-88- 


> 

X 
X 


H- 
Z 
D 
O 

u 

to 


LU 
< 


LU 

U 

Q. 


to 
01 

< 

LU 

cr 

lU 

> 
o 

Q 

LU 

< 
I 

U 

tr 

D 

CL 


CO 

I 

H 
Z 

o 


CO 

< 
_l 

LU 

y 
tr 

Q_ 

I- 

to 

LLl 

o 
-J 


o 
o 
o 


o 
o 
o 


o 
o 
o 


Li_ 

o 
LU 

CD  Z 


D 
O 
U 

CO 


LU 
CO 

< 
I 

U 
01 
D 

CL 


LU 

y 

Q- 


-  U 


O 
+- 

o 

U) 
<D 


o 
Z 


O 
-(— 
O 

0) 

Z 


o 
o 

CNI 


* 
o 


00 

C 

o 


o 


O 


^  1= 

o  c 

^  8 


o 
o 

CO 

■CO- 


CD 


1 

CM 
1 

> 

> 

+- 

15 

15 

xh 

Ic 

LU 

X 

LU 

C 

C 

u 

+- 

D 

o 

D 

O 

-a 

V- 

o 

Q. 

CL 

o 

•+- 

4- 

C 

-a 

o 

CD 

X 

o 

0) 

> 

* 

* 

* 

-89- 


INPUT 


> 


CO 

X 
X 
UJ 


CO 

-J 

(J) 

Q 

O 
Z 

o 

to  Q 

D 
O 
U 

Q 


Z 
< 
D 
O 


PERCENT 
DISCOUNT 

V/N 

V/N 

LEASE 

MONTHLY 
RENTAL 

V/N 

V/N 

INTS 

f 

BREAKPOl 

V/N 

V/N 

TIME 
PERIOD 

V/N 

V/N 

HASE 

PERCENT 
DISCOUNT 

V/N 

V/N 

PURC 

UNIT 
PRICE 

V/N 

V/N 

>OINTS 

:f  ered 

■fered 

BREAKF 

None  o1 

None  o1 

ITEM 

CODE 

< 

CD 

-  90- 


I 


(JO 
LU  ^ 


< 
z 


< 

Z 


LU 
CO 

< 

LJJ 
_J 


>- 
_i 
I 
I- 
Z 

o 


< 


LU 

a: 


CO 


> 
I- 

I 

X 
LU 


CO 

is! 

CO 

5 

o 
z 

i 

in 


I 

CO 

H 
Z 
D 
O 

u 

CO 


Z 
< 
D 
O 


LJJ 

o 


LU 

CO 

< 
I 

U 
(T 
D 
CL 


o 

Q- 

< 
LU 

cr 


Q 

LU  o 

h-  LU 
Q. 


uo 

LU  ^ 


CL 


O 
Q. 

< 

LU 

q: 

CQ 


< 
z 


-D 


C 

o 
Z 


-D 


c 
o 


LU 

Q 
O 
'-  U 


LU 


CQ 


-  91  - 


INPUT 


to 

>- 
< 
-J 

Q. 

Q 

O 
Z 

o 


q: 


> 

CO 

X 

X 

tu 


=  < 

m  LJj 

-  Q 

-  ^ 

I  O 
H 
D 

m 

CJ  to 


to 
h- 
Z 
D 
O 


z 
< 

D 
O 


UJ 
to 

< 

LU 


LU 

to 

< 
I 

U 
IT 
D 
Q_ 


to 
h- 
Z 

o 

CL 

< 

LJj 

cr 

CO 


LU 


Q 

C 

LU 
CL 


LU  — ^ 
UO 

cr  u 

LU  i£2 


LU 


cr 

CL 


to 

h- 

Z 

o 

CL 

< 
LU 

q: 

CD 


LU 


UJ 
Q 
O 
U 


< 

z 


< 

z 


< 

z 


< 
z 


< 
z 


< 
z 


-a 


o 

CD 

c 
o 
Z 


< 
Z 


0) 
0) 


c 
o 


CQ 


-  92  - 


LU 
CO 

< 

UJ 
_J 


G 
O 


i 

h- 
Z 

D 

8 

O 

Z 
< 
D 
O 


LU 
CO 

< 
I 

U 

cr 

D 


(J  o 
q:  u 

LU  ^ 


Z 

go: 


CO 

h- 

Z 

O 
Q. 
^^ 
< 
LU 

cr 

CD 


Q 

LU  O 

I—  LU 
CL 


Z^ 

d::U 
LU  5£2 


,  LU 
Q_ 


CO 
i- 

Z 

o 

CL 

< 
LU 

cr 

CD 


^  LU 

o 


< 
z 


< 
z 


C 

o 
Z 


oooooooooooo 
EEEEEEEEEEEE 


o 


.-  u 


o  o  o  o  o 
(Nj  \0  o  o  o  o  o 

—  CN  CO  <!■  LO 


CD 


-  93  - 


INPUT 


PERCENT 
DISCOUNT 

V/N 

LEASE 

MONTHLY 
RENTAL 

V/N 

BREAKPOINTS 

iNone  OTTerea 

TIME 
PERIOD 

12  mo. 

12  mo. 
1 2  mo. 

1 2  mo. 

doooddddo 
EEEEEEEEE 

HASE 

PERCENT 
DISCOUNT 

o 

uoonoovoon  —  ^fvor^oooNO 
 -(vj(Njcvicoconoorooo<f 

PURCI 

UNIT 
PRICE 

BREAKPOINTS 

CN  UO  ON 

<rONONON<tON^^^ 

 fN<tr--0N2_^ 

ITEM 

CODE 

< 

LU 

-  94- 


I 

> 


I 


to 
G 
O 

i  y 
=  < 

~  Q 


I 

z 

D 
O 


O 
D 


(J  1/^ 
5£J  5 


Z 
< 
D 
O 


PERCENT 
DISCOUNT 

V/N 

V/N 

LEASE 

MONTHL 
RENTA 

V/N 

V/N 

\- 

Z 

BREAKPOl 

V/N 

V/N 

TIME 
PERIOD 

V/N 

V/N 

HASE 

PERCENT 
DISCOUNT 

N/A 

V/N 

PURCI 

UNIT 
PRICE 

V/N 

V/N 

CO 

Z 

BREAKPOl 

V/N 

V/N 

ITEM 

CODE 

< 

CD 

-  95  - 


INPUT 


CM 
I 

> 


CO 

X 
X 
LU 


CO 

-J 

CL 
(J) 

Q 

cr 
o 
-J 

o 
u 

(T 
LU 

. 

D 


to 
I- 
Z 
D 
O 
U 


I- 

z 
< 

D 
O 


Z 

LLl 


PERCENT 
DISCOUNT 

V/N 

LEASE 

MONTHL 
RENTAI 

V/N 

\- 

Z 

BREAKPOl 

V/N 

TIME 
PERIOD 

V/N 

HASE 

PERCENT 
DISCOUNT 

V/N 

PURC 

UNIT 
PRICE 

V/N 

BREAKPOINTS 

None  offered 

ITEM 
CODE 

< 

CD 

-  96  - 


CO 

I 

> 


I 

X 
LLl 


e! 

Q 

q: 
o 

u 


o 
u 

Q 


< 
D 


PERCENT 
DISCOUNT 

V/N 

LEASE 

MONTHLY 
RENTAL 

V/N 

CO 
t- 

Z 

BREAKPOl 

V/N 

TIME 
PERIOD 

V/N 

HASE 

PERCENT 
DISCOUNT 

V/N 

PURC 

UNIT 
PRICE 

V/N 

BREAKPOINTS 

None  offered 

ITEM 

CODE 

< 

CD 

-97- 


INPUT 


CO 

Q. 

CO 


a: 
o 
-1 
o 
u 


I 

>»* 

—  ro 

s  ^ 

I  Z 

><  2 

LU  O 

u 


or 

UJ 

-J 
< 

LLl 

Q 

O 

CQ 
5 

Q  Q 


< 
D 
O 


PERCENT 
DISCOUNT 

V/N 

LEASE 

MONTHL 
RENTAI 

V/N 

LO 

1- 

Z 

BREAKPOl 

V/N 

TIME 
PERIOD 

V/N 

PURCHASE 

PERCENT 
DISCOUNT 

V/N 

UNIT 
PRICE 

V/N 

BREAKPOINTS 

None  offered 

ITEM 
CODE 

CO 

-  98- 


I 

> 
X 

X 


I 

UJ 

y 

-J 
o 

Q- 

H 
Z 
D 
O 

u 

to 
Q 

I- 
Z 
< 
D 
O 


I 

u 
< 

Q 
Z 
< 

X 


Q 
LU 
X 


I- 
z 

LU 

Q- 

D 
O 
LU 


I-  O 
I  H 
O  U 

=  2 


LU 

I 
I- 
o 


Z_Ji 
O 

u  o 

en 


a: 

LU 


=  < 
U  -J 
to  Q_ 
<  ^ 


o 

CO 


cr 
o 
_i 
o 
u 


^z 

(N  O 
CO  ^ 


OLU 

zo 

LJ  U 

> 


X 

*-  a. 

o 
o 


o  F  <u  2o 

C  (DO 
O    <U   5  >- 


o 

D1 


a; 
c 
o 


co  O 


c 
o 
o 


CL  ^. 


D  0)  E 
O  o 


X 


X 


CO 


-99  - 


INPUT 


C 


C 

8 


CD 

I 
X 
UJ 


to 

LU 

y 
o 

CL 

Z 

O 

u 

CO 

Q 


I- 
Z 
< 
D 

O 


LU 


LU 
LU 


Ll- 

o 

CO 

I- 

U 
LU 
Li_ 
U_ 
LU 


< 
D 
O 

Q 

LU 
I- 

u 
< 

I- 

Z 

o 
u 


cr 

LU 

I 


Z  LU 

X  ^ 
LU 


LU  D 
^  O 

I  to 


O  LU 

z  o 

LU  U 

> 


u 
o 


^  c/) 
0)  +- 


c 

JZ  i=  D 


a; 

^  ^  c  o 

00  D  <L)  _Q 

O  O  ^ 

3  O 

CT  to 


CD 


-  100- 


to 

i§ 

to  CO 

D< 
-1  LU 

u  d: 

X 
LU 


cr 
uu 
X 


I 

> 

X 
X 
UJ 


8 

to 

5 

D 
-J 
O 
> 

< 

G 


Q 

LU 

Q 
D 
_l 
U 
Z 


LU 

Q. 

D 
O 

LU 


< 
_J 

CL 


LU 


cr 

Q_ 


LU 


o 
q: 


o 
u 

a: 
o 
_i 
c 
u 


o 
z 
o 


X 


X 


-D 

<L) 


o 
c 

+- 

c 

D 

o 
o 

V) 


01 

O  LU 

z  o 

ilj  U 
> 


CO 


E 

o 
> 


o 
Q 


-  101  - 


INPUT 


LU 


UJ 

u 
or 

LU 
CL 


1 

to 

ed) 

1- 

D 
C 

O 

U 

1 

CO 

Q 

VO 

LJJ 

1 

> 

D 

OL 

> 

I 

or 

X 

< 

LU 

o 


< 

CO 

!- 

Z 
D 
O 
U 
uo 

Q 


Z 

o 

CL 

< 
LU 
01 
CD 


O  LLl 

z  o 

LJJ  U 

> 


CD 


0) 


o 
c 

•t— 

c 

D 

o 
u 

00 


(D 

E 

o 
> 

"o 

Q 


-  102  - 


I 

t: 

CD 

X 
X 

111 


I 

to 

yj 

O 
o 

H 

Z 

D 
O 

u 

Q 


X 


LU 
_J 
CD 
< 

o 

_J 

< 


LU 
U 

o 
cr 


Q  LU 
LU 


_1 
< 


X 
U 

cr: 

D 
Q_ 


^  LU 

LU  < 
7  LU 


LU 
CO 

2  cr 

D 

CL 


cr: 

OLU 

z  o 

UJ  u 

> 


0)  u_ 

D  E 
o  >- 

0) 


c 

0) 

o 


< 

Z 


CD 


-  103  - 


INPUT 


I- 
z 

D 
O 

u 

CO 


LU 
_l 

D 
Q 

LU 


to 


LU 
O 

< 


z 
< 


o 

Z 


V2 

>- 


1 


I 

> 
I 

X 
LU 


I 

CO 
UJ 

U 
-J 

o 

CL 
I- 

z 

D 
O 

u 

Q 


I- 

U 
D 
Q 
O 
(T 
a. 


LLl 


D 
O 
U 

Q 


K  LU 


D 

o 
u 

CD 


D 
U 
LU  _! 

I< 


LU  In 


^  Z 
LU  ^ 

LU  U 

<  Q 

CO 


CO 
LU 
>- 


V5 

(V 


V) 

> 


X 


V) 

C 

o 


X 


u 

D 
O 

V- 

Q. 
X 

CO 
0) 

\_ 

O 
> 


cr 

o  1^ 

z  o 

> 


CD 


-  104  - 


GO 

! 

> 

CQ 

X 

X 
ID 


o 
z 

to 
< 
lU 

-J 


LU 
CO 

< 

LU 
_J 

UJ 
_l 
CD 
< 


LU 
U 

z 
< 
u 

I 

z 

o 
z 


CO 
LU 
Q_ 
>- 


Lj_ 

z 

LU 


LU 


Z  t/^  t 

(To- 
co x=) 


Li. 


o 

LU 


LU  CO 

^3 


LU 
I 


Q 

LU 

q: 

LU' 
Ll 
Li_ 
O 


c 
z 


CO 
LU 
>- 


I- 

U 
LU 


OLU 

z  o 

LU  U 

> 


o  c 


< 
Z 


o  c 


(/5 


o 
Z 


o 

Z 


CD 


-  105  - 


INPUT 


LU 

Is 

xo 
ou 

< 


D 
O 
U 
u2 

Q 

_J 
< 


Q 
O 

cr 

LU 
Q. 


1 


C 

8 

GO 
I 

> 

H 

CD 

X 
X 
HI 


LU 

z 

LU 

cr 


i 

o 
z 

CO 

< 

LU 


UJ 

Si 

U  I- 

CL 


CO 

LU 
>- 


D 
O 
U 

Q 


LU 


< 

cr 


o 
z 


LU 
LU 

cr 


CO 
LU 


cr 

O  LU 

z  o 

LUU 

> 


-  106  - 


LU  |_ 


1- 

(J 
z 
o 


z 
o 
u 

Q 

< 
Q. 


CO 
LLl 
>■ 


X 


X 


0\ 
I 

> 

I 
X 


LU 
U 

z 
< 
z 

LU 
I- 

z 

< 


z 

D 
O 
U 
to 

Q 


X 


X 


UJ 

_j 
Q 
Z 
D 

CO 


<-o 
LU 
>- 


LU 

< 
X 
U 

cc 

D 
□_ 


LU 
CO 

< 

LU 
_! 


O 

Z 


X 


d::  q: 

Cd  LU 
<  D_ 


00 

D 

-o 

O 

ON 


V) 

>v 

D 
"D 

O 

ON 


O  LU 

zo 

UJ  U 

> 


CD 


-  107  - 


INPUT 


o 

■> 

go 
X 


I 

z 
o 

I- 
UJ 
Q. 

o 
u 


LU 

•~  o 

Z  ij_ 

o 

<  LJJ 
LJJ  U 

Q_ 


(T 
LU 
X 
H 

o 


^5 

uo 

UU  U 
CL  to 


CO 

I- 

o 
> 


o  o 

u  u  o 

J-  o  o 

=  ^  ^ 


X 


X 


q: 

O  LU 

z  o 
ilj  U 
> 


CQ 


-  108- 


o 

c. 

c 

o 
> 
t 

I 

X 


Z 

g 

& 

0. 

o 
u 


>- 
< 

So 
o 


CO 
LU 
(J 
< 
H 

< 
> 

< 
Z 

LU 

Q 
Z 
O 
Q- 
(-0 
LU 

cr 


LU 

< 
z 


(T 

O  LU 

qQ 

zo 
ilj  u 
> 


< 
z 


CO 

XI 
_D 

2  § 

<v  ^ 

E 
o 
o 


In  > 


C  D 

D  O 

^   P  P 

«^  E  E 

_  ^  (U 

D   O  CO 

Li_  >  X 
c/0 


<U  S  k 

•s:  o 

o  =  Q  o  o 

^  ^<-.^ 

8  .2  o<5  O  3 

.—  O  0)  ^ 

>  c:  ±  o  ^ 

o 


CO 


-  109  - 


INPUT 


CO 

I 

X 
LU 


z 

LU 
LU 
to 

LU 

o 
u. 


LU 

LU 
> 

o 

01 


5 

o 
-J 
o 
z 


LU 

I- 


CL 

C 

_o 

QJ 

ID 

LY 

C 

o 

Q. 

_i 

-D  -J 

to 

< 

(D 

ER, 

1^ 

X  O 

V. 

O 

EN 

•~  D 
^  O 

M— 

D 

O 

O  X 

(U 

•t— 
(D 

E 

cc 

n 
to 

NT 

s  where 
ybacks 

X 

o  52 
o  o 

LU 

—  o 

techi 
roces 

FOR 
SPOND 

X  Cl 
cn  j_ 

O  D 

hnol 
t  yo 

-D  Q- 

LU 

U 

cr 

(L)  CD 
D 

_1  ^ 

01 

O  LU 

zo 

< 

CD 

LU  U 

> 

-110- 


IN 


V    LARGE  SYSTEM  VENDORS 


I 

> 

H 

CD 

X 
X 

liJ 


is! 

to 

5 

o 
z 
o 

5^ 


< 

o 
z 

u 

E 

Q. 

IJJ 

z 
□ 

LU 
< 


AY  OUT 

PRICE 

V/N 

V/N 

CL 

FULL 

YEARS 

V/N 

V/N 

MONTHLY 
MAINTENANCE 

V/N 

MONTHLY  LEASE 
INC.  MAINTENANCE] 

PRICE 

^  ON 
</>^ 

V/N 

PERIOD 

1  year 
year  (rent) 

V/N 

PURCHASE 
PRICE 

$1,500 

None  offered 

ITEM 

CODE 

< 

CD 

-III 


INPUT 


I 

> 

H 

CO 

I 
X 
UJ 


CO 

-J 
0. 

CO 

G 

S 

O 


CM 
I 

< 

< 
Q 

O 

z 
u 
E 

Q. 

LU 

z 

□ 

tu 

CO 


AYOUT 

PRICE 

V/N 

V/N 

CL 

FULL 

YEARS 

V/N 

V/N 

MONTHLY 
MAINTENANCE 

V/N 

$12.50 
depot  basis 

MONTHLY  LEASE 
INC.  MAINTENANCE) 

PRICE 

V/N 

V/N 

PERIOD 

V/N 

No  lease 
offered 

PURCHASE 
PRICE 

Not  offered 

$1,995 

ITEM 
CODE 

< 

CD 

-112- 


INf 


I 

> 


CO 

I 

X 

ILI 


CO 

.J 

Q. 

5 

en 
o 
^ 
o 
u 

CO 

< 

O 

z 
D 
S 

Q. 

LU 
Z 

Zj 

< 
CQ 


AYOUT 

PRICE 

V/N 

V/N 

Q_ 

FULL 

YEARS 

V/N 

V/N 

MONTHLY 
MAINTENANCE 

V/N 

V/N 

'  LEASE 
ENANCE) 

PRICE 

V/N 

V/N 

MONTHLY 
INC.  MAINT 

PERIOD 

V/N 

V/N 

PURCHASE 
PRICE 

-D 

<V 

None  offer 

None  offer 

ITEM 
CODE 

< 

CD 

-113- 


SNPUT 


0) 

CO 

c 

(D 


LU 
LLJ 

«-o 

CO 
LU 
(J 

Z 
< 
I 

u 


o 

00 


D 
O 


o 


> 


Z 

o 

8 

CO 


Z 

i 

LU 


CO 

I 


OCT 
I-  ^ 

CO 


LU 
CO 

< 

LU 
_J 


D 

Q 
Z 
LU 


c 

o 


CO 


t- 

co 

< 


CO 

O 
CL 

CO 


O 
1- 

Q 
_J 

O 
to 


CO  CL 


LU3 


o 
o 


o 


ir 

O  LU 

z  o 

il]  U 
> 


CD 


-114- 


> 


I 

X 

UJ 


CO 


O 

u 

to 


to 
LU 

O 

< 


01 
< 
LU 
> 

cr 

LU 


LU 


Q- 


Q 
UJ 

< 
I 
U 
(T 
D 
Q. 


CO 

X 


CM 
I- 

< 

LU 

y 

CL 

U-) 
LJJ 

o 


o 
o 
o 


o 
o 
o 

in 


o 
o 

VO 


O 
O 
O 


o 

UJ  != 

CD  Z 

D 
Z 


D 
O 
U 

Q 


LLl 
CO 

< 
I 

U 

ir 

D 
Q- 


Ld 

y 
□_ 


LU 


LLl 

a 
o 


o 
o 

VD 
■CO- 


o 
o 

VO 
■CO- 


D 

O 

C7) 

z 


D 
O 

<L) 
Z 


D 

V- 
o 

0) 


* 
o 

00 
■CO- 


* 
* 

-co- 


CD 


1 

> 

> 

-t— 

■♦- 

15 

Ic 

Ic 

X 

X 

LU 

LU 

C 

4- 

■*- 

u 

o 

D 

D 

-a 

o 

o 

Q. 

Q. 

<+- 

O 

•f- 

c 

C 

_o 

v- 

o 

o 

> 

> 

* 

* 

* 

-115- 


INPUT 


> 

X 
X 
UJ 


CO 

a! 

CO 

5 

o 
z 
o 


CO 

Z 

D 

8 

CO 


I- 
Z 
< 
D 
O 


LU 
CO 

Q 
Z 

LU 


PERCENT 
DISCOUNT 

V/N 

LEASE 

MONTHLY 
RENTAL 

V/N 

CO 

H 

Z 

BREAKPOl 

V/N 

TIME 
PERIOD 

V/N 

HASE 

PERCENT 
DISCOUNT 

V/N 

PURC 

UNIT 
PRICE 

V/N 

BREAKPOINTS 

None  offered 

ITEM 
CODE 

< 

CD 

•7 

> 


CD 

X 
X 
UJ 


in 

CO 

Q 

O 
Z 

o 


z 

D 
O 

u 

CO 


z 
< 

D 
O 


LL) 
O 


PERCENT 
DISCOUNT 

V/N 

LEASE 

MONTHLY 
RENTAL 

V/N 

INTS 

BREAKPOi 

V/N 

TIME 
PERIOD 

V/N 

HASE 

PERCENT 
DISCOUNT 

V/N 

PURC 

UNIT 
PRICE 

V/N 

BREAKPOINTS 

None  offered 

ITEM 

CODE 

< 

CQ 

-  117 


INPUT 


> 


CO 

X 
X 
HI 


to 

>- 

< 

_J 

co 

Q 

O 

Z 

O 

OR 

1- 

D 

1 

m 

q: 

H 

z 

to 

D 

Q 

O 

U 

CO 

Q 

^: 

Z 

< 

O 

LU 
CO 

< 

LU 


LU 

CO 

< 
I 

U 

tr 

D 
CL 


^1 

Up 
LU  5£> 


I 
H 
Z 

o 


< 

!— 

z 

LJJ 

cr 


CO 

I- 
Z 

O 

< 

LU 

cn 

CD 
Q 

g 
cr 

LU 


^1 

uo 


LU 


.  LU 

a. 


CO 


Z 

O 
CL 

< 

LU 

ir 

CD 


LU 
Q 
O 
-  U 


LU 


< 

z 
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APPENDIX  As 

QUESTIONNAIRE   FOR   3 2  7 0  -  C O M P A T I B L E  VENDORS 


CATALOG  NO.lYlTlTiSlTTi 


TERMINAL  SYSTEMS  STUDY 
QUESTIONNAIRE  -  A 


Hello,  my  name  is 


and  I  am  with  INPUT,  a  research  and  consulting  firm. 


We  are  performing  a  study  on  terms  and  conditions  for  display  terminals.  All  the 
information  you  provide  us  will  be  kept  confidential  and  used  for  statistical  purposes 
only  and  neither  your  name  or  that  of  your  firm  will  be  linked  to  any  information 
you  supply.  In  return  for  your  cooperation,  we  will  send  you  a  summary  of  our  study 
at  no  charge. 


1.  Does  your  company  sell  IBM  3270  compatible  terminal  systems? 
(    )  YES        (   )  NO 

•         If  YES,  go  to  question  2. 

2.  For  each  of  the  units  which  I  will  describe,  please  give  me  the  following  base- 
line information: 


Your  model  number. 


Purchase  price. 


Monthly  cost  for  a  most  important  lease  plan*  (including  maintenance). 
Monthly  maintenance  charge. 

The  number  of  years  and  price  in  a  full  payout  lease. 
(READ  EACH  DESCRIPTION!) 
(*Def  inition  =  The  lease  plan  that  produces  more  revenues  than  any  other 
lease  plan.) 


*=Highest  priority 
<;^=Lower  priority 
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<^3a.  Over  the  last  six  months  about  what  percent  of  your  terminal  business  was: 

Sold  outright  to  end  user   % 

Sold  to  a  leasing  company  and  leased  to  end  user   % 

Leased  directly  to  end  user   % 

100% 

<^3b.     How  do  you  see  the  above  percentages  changing  in  the  future? 


QUANTITY  DISCOUbTTS 

4.        Does  your  company  have  a  generally  available  quantity  discount  schedule 
or  policy  for  the  purchase  of  the  displays  you  identified  earlier? 

(    )YES        (  )N0 

•  For  the  lease  of  these  displays? 
(    ) YES        (    )  NO 

•  If  both  answers  are  NO: 

Do  you  offer  dollar  volume  discounts? 
(    )YES      (  )N0 
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If  YES,  go  to  question  7a. 


If  NO,  what  types  of  discounts  and  incentives  do  you  offer? 


If  none,  go  to  question  12. 
5.        Are  there  separate  quantity  discount  schedules  for: 

•  15"  Mono  displays 

(    )  YES        (    )  NO  (If  YES,  ask  question  6c) 

•  12"  Mono  display 

(    )  YES        (    )  NO  (If  YES,  ask  question  6d) 

•  Color  display 

(    )  YES        (    )  NO  (If  YES,  ask  question  6e) 

•  Controllers 

(    )YES        (    )  NO  (If  YES,  ask  question  6f) 

•  Printers 

(    )  YES        (    )  NO  (If  YES,  ask  question  6g) 
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*6a.     Within  the  last  12  months,  what  was  your  lowest  purchase  price*  for  a  1920 
character  display  with  keyboard? 

Model  number  

Price  (or  discount  percentage)  


*If  lowest  price  is  not  known,  what  was  the  highest  discount  percentage  granted? 

0         What  large  quantity  of  units  were  purchased  to  qualify  for  the  above 
price  (or  discount)? 


6b.      What  price  would  you  give  for  a  quantity  of  1,000,  5,000  and  10,000  displays 
purchased  over  two  years? 

MODEL 

QUANTITY            NUMBER  PRICE 

1,000    

5,000    

10,000     
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6h.      If  a  quantity  discount  is  offered,  can  the  quantity  be  a  nnix  or  weighted  mix 
of  any  of  the  following  (CHECK  ALL  THAT  CAN  BE  MIXED)? 

(    )  Mono  displays  (3270  compatible) 

(    )  Color  displays  (3270  compatible) 

(  )  ASCII  or  Teletype-compatible 

(    )  Printer 

(   )  Controllers 

(    )  Any  other  products  (describe)  


•         If  YES;  what  are  some  of  the  weighting  factors? 


<^6\.     For  quantity  discount  on  purchase,  if  the  customer  does  not  purchase  the 
contracted  quantity  in  the  given  duration,  do  you:  (CHECK  AS  MANY  AS 
APPLY) 

(    )      Revert  to  lower  discount 
(    )      Extend  duration 
(    )      Other  (Describe) 
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DOLLAR  VOLUME  DISCOUNTS 

7a.      Does  your  company  have  a  generally  available  dollar  volume  discount  schedule 
or  policy  for  the  displays  you  identified  earlier? 

(    )  YES        (    )  NO 

•  If  NO,  go  to  questions  8. 

7b.      Are  all  your  products  and  services  included? 
(    )  YES        (  )N0 

•  If  NO,  which  ones  are  excluded? 


Why? 


7c.      Please  give  me  a  sample  of  your  dollar  volume  discount  breakpoints  and  associated 
discount  levels? 

BREAKPOINT  DISCOUNT  (%) 
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OTHER  DISCOUNT  POLICIES 

8.        If  you  offer  a  discount,  can  the  customer  apply  a  mix  of  new  purchase,  new 
lease  and  purchase  of  installed  towards  the  discount  quantity  or  volume? 

(  )  New  purchase 

(  )  New  lease 

(  )  Purchase  of  installed  equipment 

•  How  does  it  work? 


9.  If  you  introduce  a  new  display  product,  can  the  customer  contractually  substitute 
the  new  product  for  the  old  one  and  not  be  penalized? 

(    )  YES        (    )  NO 

•  If  YES,  can  the  same  or  better  discount  be  applied? 
(    )  YES        (    )  NO 

10.  Do  all  customers  who  reach  a  certain  quantity  or  dollar  level  get  the  same 
discount? 

(    )YES        (  )N0 

•  If  NO,  why  not? 
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Can  customers  get  a  discount  greater  than  that  on  the  schedule? 

(    )  YES        (    )  NO 

•         If  YES,  how  would  this  be  done? 


LEASING 

(^\2.     Do  you  offer  direct  leasing  to  customers? 

(    )  YES        (    )  NO 
<;!:I3.     Do  you  offer  leasing  via  third  party  or  a  leasing  company? 

(    )YES        (  )N0 

•         If  YES,  which  leasing  companies  or  third  parties? 


14a.     Do  you  or  the  leasing  company  offer  a  non-cancellable  lease? 

(    )YES        (  )N0 
14b.     Who  holds  the  title  in  a  non-cancellable  lease? 
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Who  gets  the  machine  back  if  the  customer  breaks  the  lease? 


Do  you  enforce  the  penalties?  (DON'T  PROMPT) 
(   )YES      (   )N0      (   )  SOMETIMES 


14c.     Do  you  off er  a  free  trial  period? 
(   )YES        (  )N0 
•         If  YES,  how  long?   


*I5.     Do  you  offer  a  purchase  option  at  the  end  of  a  lease? 
(    )  YES        (    )  NO 

•  -      If  YES,  can  your  customers  also  get  a  discount  on  your  purchase  option 

price? 

(   )  YES        (   )  NO 

If  YES,  what  is  the  approximate  discount?   % 

<^\6»     If  one  of  your  customers  had  a  leased  display  system,  would  he  get  a  discount 
for  lease  renewal? 

(   )  YES        (   )  NO 

•  If  YES: 

For  what  period? 


What  is  the  approximate  discount?   % 
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MAINTENANCE 

<^\7.     What  is  the  warranty  period  for  displays? 


<^:I8.     Is  maintenance  bundled  with  either  lease  or  purchase? 
(    )  Lease 
(    )  Purchase 

19.  Is  maintenance  discounted? 
(   )YES        (  )N0 

•         If  YES,  what  is  the  minimum  and  maximum  percent  discount  (i.e.,  range) 

Minimum  % 

Maximum  % 

20.  Do  you  offer  an  up-front  paid  contract  for  long-term  (3-5  year)  maintenance? 
(    )  YES        (    )  NO 

MISCELLANEOUS 

<^2\,     If  competitors  of  yours  change  or  introduce  new  price/performance  would 
you: 

(    )      Keep  prices  the  same  and  handle  special  situations  via  special  discounts 
(    )      Change  prices 
(    )  Other 
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(^22,     Who  is  your  toughest  display  competitor? 


What  is  your  key  advantage? 


•         What  is  his  key  advantage? 


23.      What  technology  innprovements  would  affect  future  costs  and  prices  of 
your  products? 


For  the  industry  in  general? 


*24.     Would  you  send  me  a  copy  of  your  printed  terms  and  conditions? 
(   )  YES        (    )  NO 

•         Will  you  send  a  copy  of  your  printed  discount  schedule? 
(   )YES        (  )N0 


(IF  RESPONDENT  WILL  BE  MORE  WILLING,  OFFER  TO  PAY  FEDERAL 
EXPRESS  OR  OTHER  CHARGES.) 
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TERMINAL  SYSTEMS  STUDY 


QUESTIONNAIRE  -  B 


Hello,  my  name  is 


and  I  am  with  INPUT,  a  research  and  consulting  firm. 


We  are  performing  a  study  on  terms  and  conditions  for  display  terminals.  All  the 
information  you  provide  us  will  be  kept  confidential  and  used  for  statistical  purposes 
only  and  neither  your  name  or  that  of  your  firm  will  be  linked  to  any  information 
you  supply.  In  return  for  your  cooperation,  we  will  send  you  a  summary  of  our  study 
at  no  charge. 

I.        Does  your  company  sell  display  terminal  systems? 


(  )YES 


(   )  NO 


If  NO,  terminate  interview. 


2. 


For  each  of  the  units  which  I  will  describe,  please  give  me  the  following  base- 
line information: 


Your  model  number. 


Purchase  price. 


Monthly  cost  for  a  most  important  lease  plan*  (including  maintenance). 


Monthly  maintenance  charge. 


•         The  number  of  years  and  price  in  a  full  payout  lease. 

(READ  EACH  DESCRIPTION!) 
(*Def  inition  =  The  lease  plan  that  produces  more  revenues  than  any  other 
lease  plan.) 


*=Highest  priority 
<;:=Lower  priority 
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(^3a,  Over  the  last  six  months  about  what  percent  of  your  terminal  business  was: 

Sold  outright  to  end  user   % 

Sold  to  a  leasing  company  and  leased  to  end  user   % 

Leased  directly  to  end  user   % 

100% 

^3b.    How  do  you  see  the  above  percentages  changing  in  the  future? 


QUANTITY  DISCOUNTS 

4.        Does  your  company  have  a  generally  available  quantity  discount  schedule 
or  policy  for  the  purchase  of  the  displays  you  identified  earlier? 

(    )YES        (  )N0 

•  For  the  lease  of  these  displays? 
(   ) YES        (   )  NO 

•  If  both  answers  are  NO: 

Do  you  offer  dollar  volume  discounts? 
(   )YES      (  )N0 
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If  YES,  go  to  question  7a. 


If  NO,  what  types  of  discounts  and  incentives  do  you  offer? 


If  none,  go  to  question  12. 
there  separate  quantity  discount  schedules  for: 
End  users 

(   )  YES        (    )  NO 

OEM/value  added  reseller 
(    )  YES        (    )  NO 

Distributors  and  dealers 
(    )  YES        (   )  NO 

If  YES,  to  any  of  the  above,  fill  out  separate  sheets  for 
questions  6c,  6d  and  6e 
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*6a.     Within  the  last  12  months,  what  was  your  lowest  purchase  price*  for  a  1920 
character  display  with  keyboard? 

Model  number 


Price  (or  discount  percentage) 


*lf  lowest  price  is  not  known,  what  was  the  highest  discount  percentage  granted? 

•         What  large  quantity  of  units  were  purchased  to  qualify  for  the  above 
price  (or  discount)?  , 


6b.      What  price  would  you  give  for  a  quantity  of  1,000,  5,000  and  10,000  displays 
purchased  over  two  years? 

MODEL 

QUANTITY           NUMBER  PRICE 

1,000     

5,000     

10,000     
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If  a  quantity  discount  is  offered,  can  the  quantity  be  a  mix  or  weighted  mix 
of  any  of  the  following  (CHECK  ALL  THAT  CAN  BE  MIXED)? 


)  Mono  displays  (3270  compatible) 

)  Color  displays  (3270  compatible) 

)  ASCII  or  Teletype-compatible 

)  Printer 

)  Controllers 

)  Any  other  products  (describe)  


•         If  YES;  what  are  some  of  the  weighting  factors? 


For  quantity  discount  on  purchase,  if  the  customer  does  not  purchase  the 
contracted  quantity  in  the  given  duration,  do  you:  (CHECK  AS  MANY  AS 
APPLY) 

(    )      Revert  to  lower  discount 
(   )     Extend  duration 
(    )      Other  (Describe) 
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DOLLAR  VOLUME  DISCOUNTS 

7a.      Does  your  company  have  a  generally  available  dollar  volume  discount  schedule 
or  policy  for  the  displays  you  idantif ied  earlier? 

(    )  YES        (    )  NO 

•  If  NO,  go  to  questions  8. 

7b.      Are  all  your  products  and  services  included? 
(   )YES        (  )N0 

•  If  NO,  which  ones  are  excluded? 


Why' 


7c.      Please  give  me  a  sample  of  your  dollar  volume  discount  breakpoints  and  associated 
discount  levels? 

BREAKPOINT  DISCOUNT  (%) 
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OTHER  DISCOUNT  POLICIES 

8.        If  you  offer  a  discount,  can  the  customer  apply  a  mix  of  new  purchase,  new 
lease  and  purchase  of  installed  towards  the  discount  quantity  or  volume? 

(    )      New  purchase 
(    )      New  lease 

* 

(    )      Purchase  of  installed  equipment 
•         How  does  it  work? 


9.  If  you  introduce  a  new  display  product,  can  the  customer  contractually  substitute 
the  new  product  for  the  old  one  and  not  be  penalized? 

(    )  YES        (   )  NO 

•  if  YES,  can  the  same  or  better  discount  be  applied? 
(   )  YES        (   )  NO 

10.  Do  all  customers  who  reach  a  certain  quantity  or  dollar  level  get  the  same 
discount? 

(    )  YES        (    )  NO 

•  If  NO,  why  not? 
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1 1.      Can  customers  get  a  discount  greater  than  that  on  the  schedule? 
(    )  YES        (   )  NO 
•         If  YES,  how  would  this  be  done? 


LEASING 

<^\2,     Do  you  off er  direct  leasing  to  custonners? 

I 

(   )  YES        (   )  NO 
<:I3.     Do  you  offer  leasing  via  third  party  or  a  leasing  company? 
(   ) YES        (   )  NO 

•         If  YES,  which  leasing  companies  or  third  parties? 


i4a.     Do  you  or  the  leasing  company  offer  a  non-cancellable  lease? 

(    )YES        (  )N0 
14b.     Who  holds  the  title  in  a  non-cancellable  lease? 
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•         Who  gets  the  machine  back  if  the  customer  breaks  the  lease? 


Do  you  enforce  the  penalties?  (DON'T  PROMPT) 
(   )YES      (   )N0      (   )  SOMETIMES 


4c.     Do  you  offer  a  free  trial  period? 
(   )  YES        (    )  NO 
•         If  YES,  how  long?   


*i5.     Do  you  offer  a  purchase  option  at  the  end  of  a  lease? 
(    )  YES        (    )  NO  ^ 

•  If  YES,  can  your  customers  also  get  a  discount  on  your  purchase  option 
price? 

(    )  YES        (    )  NO 

If  YES,  what  is  the  approximate  discount?   % 

<^\6,     If  one  of  your  customers  had  a  leased  display  system,  would  he  get  a  discount 
for  lease  renewal? 

(    )  YES        (    )  NO 

•  If  YES: 

For  what  period? 


What  is  the  approximate  discount?   % 
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MAINTENANCE 

<^I7.     What  is  the  warranty  period  for  displays? 


<^i8.     Is  maintenance  bundled  with  either  lease  or  purchase? 
(    )  Lease 
(    )  Purchase 

19.  Is  maintenance  discounted? 
(    )YES        (  )N0 

•         If  YES,  what  is  the  minimum  and  maximum  percent  discount  (i.e.,  range) 

Minimum  % 

Maximum  % 

20.  Do  you  offer  an  up-front  paid  contract  for  long-term  (3-5  year)  maintenance? 
(    ) YES        (    )  NO 


MISCELLANEOUS 

^2\.     If  competitors  of  yours  change  or  introduce  new  price/performance  would 
you: 

(    )      Keep  prices  the  same  and  handle  special  situations  via  special  discounts 
(    )      Change  prices 
(    )  Other 
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^22.     Who  is  your  toughest  display  competitor? 


•         What  is  your  key  advantage? 


•         What  is  his  key  advantage? 


23.      What  technology  improvements  would  affect  future  costs  and  prices  of 
your  products? 


•         For  the  industry  in  general? 


*24.     Would  you  send  me  a  copy  of  your  printed  terms  and  conditions? 
(   )  YES        (    )  NO 

•         Will  you  send  a  copy  of  your  printed  discount  schedule? 
(    )YES        (  )N0 


■ "  (IF  RESPONDENT  WILL  BE  MORE  WILLING,  OFFER  TO  PAY  FEDERAL 
EXPRESS  OR  OTHER  CHARGES.) 
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